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 *    *    *  

SveicinǕti, komunikǕcijas teorǛtiǵi un praktiǵi, sabiedrisko attiecǭbu speciǕlisti, uzǺǛmǛji, vadǭtǕji un 

tie, kuri par tǕdiem mǕcǕs bȊt! SveicinǕti, visi interesenti! 

Ikviena cilvǛka nǕkotni nosaka ġodienas rǭcǭba. TǕpǛc jau ġodien ir svarǭgi atbildǛt uz nǕkotnes 

jautǕjumiem. PǛc konferences ñRadǭt nǕkotni: KomunikǕcija. Izglǭtǭba. Biznessò organizǛtǕju domǕm, 

ġǕdu jautǕjumu ir bezgalǭgi daudz, jo vienmǛr var vaicǕt ï ko darǭt tǕlǕk? MǛs izvǛlǛjǕmies deviǺus 

Latvijas nǕkotnei svarǭgus jautǕjumus, uz kuriem centǭsimies atbildǛt ġodien, konferences laikǕ: 

¶ KurǕs nǕkotnes tehnoloǥijǕs varam bȊt spǛcǭgi pasaulǛ? 

¶ KǕdi ir risinǕjuma varianti vienota Latvijas sabiedriskǕ medija izveidei? 

¶ KǕ nopelnǭt, rȊpǛjoties par dabu? 

¶ KǕ mǛrǭt atdevi no sabiedriskajǕm attiecǭbǕm? 

¶ KǕdas ir ilgtspǛjǭga biznesa versijas? 

¶ KǕdas ir inovatǭvas idejas radoġa un profesionǕla valsts civildienesta izveidei? 

¶ Kas jǕdara skolotǕjam, lai skolǛns bȊtu konkurǛtspǛjǭgs? 

¶ KǕ Latvijas zinǕtnei attǭstǭt valsti? 

¶ Kas ir darǕms, lai kultȊra netiktu uzskatǭta par elitǕru nodarbi? 

SvǛtais Augustǭns teicis, ka tagadne esot kǕ naģa asmens, uz kura mǛs stǕvam starp pagǕtni un nǕkotni. 

Ġǭ naģa asmens, tagadnes brǭdis, kǸȊst arvien plǕnǕks, arvien grȊtǕk ir noturǛt lǭdzsvaru, jo jaunǕs 

tehnoloǥijas un cilvǛki mȊs rauj uz priekġu meģonǭgǕ ǕtrumǕ. TǕpǛc ikviens no mums vǛlas uzzinǕt, 

kas ar viǺu notiks nǕkamajǕ solǭ. Ceru, ka, dzerot rǭta kafiju, ar Microsoft video sarunu iekǕrtas 

starpniecǭbu to jau uzzinǕjǕt no mȊsu konferences varoǺa, grǕmatas ñKad sǕkas nǕkotne?ò autora, 

zviedru nǕkotnes paredzǛtǕja Magnusa Lindkvista. Par mȊsu, par mȊsu valsts un tǕs mugurkaula ï 

uzǺǛmǛju nǕkotni, kas vislielǕkajǕ mǛrǕ atkarǭga no komunikǕcijas un izglǭtǭbas, spriedǭsim visu dienu. 

RunǕsim atklǕti un droġi, jo atklǕtǭba ir kǸuvusi par normu gan komunikǕcijǕ, gan biznesǕ, gan izglǭtǭbǕ 

lǭdzǭgi kǕ skaitǸos 24/7 ietvertǕ balansǛġana uz naģa asmens visas diennakts ilgumǕ. 

Pirms simt piecdesmit gadiem, ItǕlijas valstij grȊtǕ laikǕ, tǕs militǕrais un politiskais vadǭtǕjs Dģuzepe 

Garibaldi sacǭja, ka grauda vǛrtǭbu nosaka tǕ raģǭba, bet cilvǛka vǛrtǭbu nosaka labums, ko viǺġ var dot 

savam tuvǕkajam. Redzot, kǕdus cilvǛkus ir pulcǛjuġi konference ñRadǭt nǕkotni: KomunikǕcija. 

Izglǭtǭba. Biznessò 2013. gada 30. maijǕ, esmu pǕrliecinǕts, ka mǛs ġodien dosim patiesi lielu labumu 

visai valstij. Lai mums sekmǛjas! 

  

Andris PǛtersons, Dr.sc.soc., asoc.prof. 
Sabiedrisko attiecǭbu fakultǕtes dekǕns 

Biznesa augstskola Turǭba 
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*    *    *  

Dear theoreticians and practitioners of communication, specialists of public relations, managers and 

those who are studying in order to become one of them! Hello everybody interested in these issues! 

The future of any person is determined by todayôs activities. Therefore, it is important to answer the 

questions of future today.  According to the viewpoint of the organizers of Conference ñCreating 

Future: Communication. Education. Businessò, there are plenty of such questions as one can always 

ask ï what to do next? We have chosen 9 questions, essential for the future of Latvia; and we will try to 

answer them today, during the Conference: 

¶ Which are the future technologies we are strong at a global level? 

¶ What are the solutions for creating a united mass medium in Latvia? 

¶ How to earn by taking care of nature? 

¶ How to measure the value of public relations? 

¶ What are the versions of sustainable business? 

¶ What innovative ideas are there for creating professional state civil service? 

¶ What should the teacher do in order to make the student competitive? 

¶ How can Latviaôs science develop the country? 

¶ What needs to be done, so that culture does not seem to be an elitist employment? 

St. Augustine has once said that present is like walking along the blade of a knife, and we are standing 

on it between past and future. The blade of the knife ï the present moment ï is getting thinner and 

thinner, so it is more difficult to keep balance as the new technologies and people are driving us 

forward at a wild speed. Therefore, each of us wants to know what will happen with us in the next step. 

I hope that in the morning, while drinking your cup of coffee, you got to know it, via Microsoft video 

conversation equipment, from Magnus Lindquist ï a Swedish futurologist, hero of our Conference and 

the author of the book ñWhen the Future Beginsò. Throughout the day, we are going to discuss our 

future as well as the future of our country and its backbone ï entrepreneurs; to a great extent, future 

depends on communication and education. We are going to speak openly and boldly as publicity has 

become the standard of communication, business and education; the same, as numbers 24/7 encompass 

balancing on the blade round the clock. 

One hundred and fifty years ago, which was a difficult period of time for the state of Italy, Giuseppe 

Garibaldi - its military and political leader - said: The value of a grain is determined by the harvest; the 

value of a person is determined by the benefit you can give to your closest people. Looking at the 

people brought together by Conference ñCreating Future: Communication. Education. Businessò on 30 

May 2013, I am sure that our country will benefit from it. Good luck to all of us! 

  

Andris Petersons, Dr.sc.soc., assoc. prof. 
Dean of Faculty of Public Relations 

Turiba University 
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PROSPECTS OF REGIONALIZATION OF SECURITY IN THE CYBERSPACE: CASE 

OF THE BALTIC STATES 
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Rǭga StradiǺġ University, Latvia 

As information technologies are embedding in increasing number of spheres of everyday life 

of modern states and societies, dependence on the use of them transforms in new 

vulnerabilities and security concerns for entire states. This article investigates 

regionalization of security in the cyber space by using the case of the Baltic Statesï Estonia, 

Latvia and Lithuania ï as an example. Nowadays in many ways significance of distance and 

borders is of less importance and also interstate threats can change their environment to the 

cyber space and their form to cyber threats. Thus, cyber threats can be viewed as new forms 

of expression (instruments) of threats that previously have been executed through the 

physical space. At the same time, the cyber sector can be viewed as a distinct sector of 

security and also regional cyber security complexes (sector-specific complexes) can be 

defined and identified in empiric analyses. Such complexes may form where distinct regional 

security interactions are clearly visible in the cyber space and they stand out among other 

regions. Regarding the Baltic States, it is concluded that, in general, they share high 

dependence on use of information technologies, they share similar cyber threat landscape 

(includes probability of state sourced attacks) and they also share similar policies towards 

cyber threats (which are coordinated among them at a certain extent). Thus, it can be 

considered, they form a separate regional cyber security formation. 

Keywords: information technologies, the cyberspace, cyber security, the Baltic States. 

Introduction  

Information technologies are embedding in increasing number of spheres of everyday life of modern 

states and their societies and there are no signs that this trend could retreat. With the increasing use of 

information technologies by public administrations, private companies and individuals not only they 

can become more effective and utilize new opportunities but also they increasingly become subjects to 

different threats in the cyber space. Threats may arise from technical incidents, natural disasters, 

intentional or unintentional actions of humans, threats may vary from theft or abuse to espionage and 

cyber wars, sources of threats to entire states may vary from individuals to state sponsored groups or 

other states, targets may be chosen randomly or they may be chosen intentionally, etc. 

Aim of this article is to investigate regionalization of security in the cyber space by using case of the 

three Baltic States ï Estonia, Latvia and Lithuania ï as an example. The Baltic States have been 

generally considered to form a distinct region (group of states) characterized by similar situation in 

different fields and closer interstate relations in many fields, including security landscape and military 

cooperation. Do the Baltic States share also common cyber threats and common vision of cyber 

security? Do the Baltic States form a kind of a regional cyber security complex? What are the prospects 

of the regionalization of security in the cyber space? 
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This article has been elaborated using qualitative research methods, and it is based on different sources, 

including literature, statistical data, official documents, statements. To answer the questions stated 

above, the article proceeds with a brief review of theoretical aspects of regionalization of security and 

the concept of security, which is followed by characterization of dependence on use of information 

technologies of the Baltic States and by their current cyber threats (this article focuses on state sourced 

threats against other states) and their vision of cyber security. 

1. Theoretical Aspects of Regionalization of Security and the Co ncept of 

Security  

Security in international relations can be analysed at different levels. The regional level is probably the 

most appropriate level to analyse actors whose impact does not spread to the global level and issues 

which are region specific. The regional level also allows closer analysis of particular issues, including 

threats ï as threats often are region specific and, in general, in the physical space they usually 

overcome smaller geographical distances easier and faster. Accordingly, also nowadays conflicts 

between and among states can be observed at the regional level. 

In the international relations theory regions usually are understood as parts of the international system ï 

as subsystems ï that are bounded by geography and other common patterns according to the specific 

context, for example, political integration, cooperation among states, language, religion, history, etc. 

Probably the best known theoretical approach of analysis of security at the regional level is regional 

security complex theory. Theory, originally developed by Buzan, offers a framework for analysis of 

security at the regional level. Initially, ñclassicalò security complex theory defined security complex as 

ña group of states whose primary security concerns link together sufficiently closely that their national 

securities cannot realistically be considered apart from one anotherò (Buzan, 1983, p. 106) (the 

ñclassicalò definition later stated also as ña set of states whose major security perceptions and concerns 

are so interlinked that their national security problems cannot reasonably be analyzed or resolved apart 

from one anotherò (Buzan et al., 1998, p. 12)). Initially, to trace complexes, historically developed 

ñcomplex patterns of alignment and enmityò and links that tie together complexes ï geographical, 

political, strategic, historical, economic, cultural (Buzan 1983, pp. 105, 106) ï were underlined; later, 

patterns of amity and enmity, also interdependence among states were underlined, and, in addition, role 

of other factors like cultural and racial ties (patterns) and economic factors was highlighted (Buzan, 

1991, pp. 190, 193, 196, 197, 202). At this point this theory mainly concentrated on states as actors and 

political and military security. 

Later, the theory was reformulated to include wider understanding of security and actors, and another 

concept of the so called ñCopenhagen Schoolò ï ñsecuritizationòï was included. In general terms, 

according to the initial conceptualization of securitization, an issue becomes a security issue because 

with an act of speech something is presented as existentially threatened and, accordingly, it is moved 

outside the borders of normal politics (Buzan et al., 1998, pp. 23ï26). The reformulated definition 

defines security complex as ña set of units whose major processes of securitization, desecuritization, or 

both are so interlinked that their security problems cannot reasonably be analyzed or resolved apart 

from one anotherò (Buzan et al., 1998, p. 201). Most of the links and binding factors mentioned above 

were not excluded. 
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According to most of analyses of the Baltic States under regional security complex theory, Estonia, 

Latvia and Lithuania have been considered as an interlinked security region (as a sub-region or a sub-

complex of a regional security complex) with Russia and related issues as primary security concerns. 

Authoritative researchers in this field ï Buzan and WÞver ï in 2003 considered that the Baltic States 

form a sub-region of the ñpost-Sovietò regional security complex (Buzan and WÞver, 2003, pp. 350, 

397, 415, 430), later ï in 2009, Buzan and Hansen have mentioned the Baltic States as a part of the 

ñEU-Europeò (Buzan and Hansen, 2009, p. 180). Most of analyses of the Baltic States under regional 

security complex theory have included review of them in different security interactions (multiple 

security sectors). 

Regional security complex theory has been developed in different directions. One of the directions has 

been analysis of homogeneous complexes (also called as sector-specific complexes as they offer 

analysis of isolated ñsector-specific security dynamicsò (Buzan et.al. 1998, p. 17)), for example, 

arguing of existence of regional energy security complexes or hydropolitical security complexes. 

According to the latter, hydropolitical security complex can be defined as ñincluding those states that 

are geographically part ñownersò and technically ñusersò of the rivers and further, as a consequence, 

consider the rivers as a major national security issueò (Schulz 1995, p. 97), but according to the former 

ï regional energy security complexes are ñformed by energy related interaction between two or more 

states in a limited geographical area, which includes an energy dependency relationship between the 

states involved and perception of this dependency as a threat (securitization)ò (Palonkorpi draft (quoted 

with permission of the author), p. 3). These examples of sector-specific regional security complexes 

underline the paramount link with the concept of security. Although being seemingly straightforward, 

also this concept has been understood differently. Historically, security in interstate relations has been 

mainly associated with military threats and, accordingly, it has been mainly understood as military 

security. Under the ñwidened security agendaò, for example, Buzan et al. have analysed security not 

only in the military, but also in the political, the economic, the environmental and the societal security 

sectors (important to note, however, that sectors are seen as a ñpurely analytical deviceò (Buzan et al. 

1998, p. 168)). 

However, the aforementioned sectors of security and accordingly types of regional security complexes 

are not the only the ones possible. According to Albert and Buzan, number and types of sectors depend 

on existing discourses of security and, for example, discussions about possibility of differentiating law 

from the political sector, gender and religion from the societal sector, financial from the economic 

sector are mentioned (Albert and Buzan, 2011, pp. 415, 413, 414, 420). One of options would be to 

consider cyber threats as an expression (as a new instrument) of different other intentions, thus seeing 

cyber threats as a part of different security sectors, for example, cyber conflicts as a part of military 

conflicts could be considered as an issue of the military sector (AndģǕns, 2012, pp. 72, 77). However, 

with the growing importance of threats in the cyber space and as they have become one of the most 

widely discussed at the international level (usually referred to as one of the ñnew threatsò), the cyber 

sector could be viewed also as a distinct security sector and also regional cyber security complexes 

could be defined and identified in empiric analyses. 

2. Dependence on Use of Information Technologies of th e Baltic States  

For an issue to become a major security issue on national level, it has to be existential at least in some 

aspect. As states and societies vary, also their vulnerabilities and security concerns vary. According to 
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different indexes and reviews (for example, by Net Index, Pando Networks, Akamai Technologies), at 

least one of the Baltic States usually ranks among the top countries in the world as having the highest 

download and/or upload speed of the Internet. However, speed of the Internet serves only as one of the 

characteristics of the significance of information technologies and their supported services in the Baltic 

States. 

Estonia, sometimes also called as ñE-stoniaò, has been generally considered as the most developed of 

the Baltic States in regards of use and availability of online services. This can be confirmed also with 

statistics as 75% of households in Estonia have an internet connection at home (Statistics Estonia, 

2012a), 78.4 % of inhabitants (16ï74 years of age) can be considered as users of the Internet (Statistics 

Estonia, 2012b), for 87.4% of the Internet users purpose is internet banking (99.6% of the banking 

transactions are done electronically (Estonian Information Systemôs Authority, 2012)), for 90.8% ï 

reading or downloading online newspapers/magazines and for 89.6 % ï sending/receiving e-mails 

(Statistics Estonia, 2012c). Among the various available electronic services, it has to be underlined, that 

elections of local governments, the European Parliament and the national Parliament (Riigikogu) have 

been carried out also via the Internet, the latest census was available online and different services of 

public and private sectors are available online. 

Situation in Latvia is similar as 68.7% of households have access to the Internet (Central Statistical 

Bureau of Latvia, 2012a), 70.3 % of inhabitants (16ï74 years of age) use the Internet on regular basis 

(at least once a week) (Central Statistical Bureau of Latvia, 2012b), for 64.5% of the Internet users 

purpose is use of internet banks (more than 90 % of transactions of the major banks of Latvia are done 

electronically (Latvian Internet Association, 2011, p. 14)), for 88 % ï reading online or downloading 

news, newspapers and magazines, for 86.4% ï sending or receiving e-mails (Central Statistical Bureau 

of Latvia, 2012c). Although elections have not yet been carried out online, in 2011 census was 

available also online and different services of public and private sectors are available online (it can be 

estimated that approximately one fourth of services of the public administration are available also 

online (Latvian Ministry of Environmental Protection and Regional Development 2012, p. 60)). 

Although, according to official statistics Lithuania can be considered as less dependent on the use of 

online services, still 55.2% of households in Lithuania have access to the Internet at home (Statistics 

Lithuania (Lithuanian Department of Statistics), 2012a), 67.2% of inhabitants (16ï74 years of age) 

have used the Internet in the last three months (Statistics Lithuania (Lithuanian Department of 

Statistics), 2012b), for 43.7% of the Internet users purpose is internet banking, for 62.1% ï 

reading/downloading online news, newspapers, magazines, for 54.4% ï sending/receiving e-mails 

(Statistics Lithuania (Lithuanian Department of Statistics), 2012c). As in Estonia and Latvia, also in 

Lithuania the latest census was available online and different services of public and private sectors are 

available online. 

From the statistics above it can be concluded that the Baltic States, although at different levels, are 

highly dependent on availability of the Internet and services provided online. Also, there is little doubt 

that public administrations are highly dependent on use of information technologies: public-use and 

internal-use electronic databases; wide range of public online services; internal, inter-institutional, 

international communication, communication with society (including growing use of digital signatures 

to sign documents) is increasingly done by using different methods of electronic communications. And 

although it is harder to measure dependence of essential sectors of economics like transportation, 
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energy, banking on information technologies, it is generally considered that such sectors become 

increasingly supported and dependent on information technologies. This is confirmed also by official 

statements, for example, the National Security Concept of Latvia states that ñthe public administration, 

society and economics depend on the services provided and supported by information technologiesò 

(Parliament of Latvia (Saeima), 2011) and the National Security Concept of Estonia underlines that 

ñthe importance of information and communication systems within society is ever increasing, with the 

resilience of several other critical services depending on themò (Parliament of Estonia (Riigikogu), 

2010, p. 8). 

In a state of dependence on information technologies, security can be essential factor not only for 

availability of the services provided by them but also for trust in use of information technologies, 

furthermore, as use of information technologies is generally considered as a prerequisite for 

development and growth of innovative states and societies. Thus, realisation of major cyber threats can 

have severe effects on everyday life in the Baltic States. 

3. Cyber Threats to the Baltic States  

As in the physical space, also in the cyber space a variety of threats exist. As outlined in the 

introduction, threats may arise from technical incidents, natural disasters, intentional or unintentional 

actions of humans, threats may vary from theft or abuse to espionage and cyber wars, sources of threats 

to entire states may vary from individuals to state sponsored groups or other states, targets may be 

chosen randomly or they may be chosen intentionally, etc. This article concentrates on those threats 

that could be state oriented and their source could be another state. From the recent history, such 

examples can be identified in the Baltic States. 

Estonia has been widely known for ñthe first-ever co-ordinated cyber attack against an entire countryò 

(Government of Estonia, 2008, p. 6) that followed the displacement of the so called ñbronze soldierò in 

the capital city Tallinn in the spring of 2007. With unrest in the physical space that included street riots 

and demonstrations and official protests from Russia, also unrest in the cyber space started ï attacks 

against resources of the public administration, private companies (including banks, media, 

telecommunications companies) and other resources caused limited availability or no availability of 

substantial online services. At a smaller scale and lower significance compared to the attacks against 

Estonia, also Lithuania suffered from politically motivated cyber attacks in the summer of 2008 

following the ban to use symbols of the Soviet Union and the Nazis in public events. These attacks 

included also defacement of approximately 300 web pages, replacing their original content with 

symbols of the Soviet Union and slogans against Lithuania in the Russian language. Due to specifics of 

information technologies complete tracing of sources of organizers of these attacks was not possible, 

however, in both cases there were links with Russia ï including that cyber attacks were a part of 

broader conflicts with Russia (with official protests from Russia expressed during them) and clear signs 

of involvement of Russian speakers in the attacks. Irrespective of the organizers of these attacks, it is 

clear that cyber attacks become a part of interstate conflicts in which Russia is involved, and such a risk 

has to be taken into account by countries that have potential for conflicts with Russia (AndģǕns, 2012, 

pp. 72, 74ï77). 

In the recent years the Baltic States have devoted significant attention to cyber security, with special 

emphasis also on probable interstate conflicts in the cyber space. According to official documents of 
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Estonia, ñthe use of cyberspace by terrorist organisations, organised criminals and state-sponsored 

actors already poses a serious global security threatò, the cyber space can be used ñto prevent the state 

from functioning and also for propaganda purposesò (Government of Estonia, 2008, pp. 10, 21), 

coordinated cyber attacks ñmay cause significant damage to societyò and the ñcyberspace may be used 

for inciting tension and conflicts within the societyò (Parliament of Estonia (Riigikogu), 2010, pp. 6, 8). 

In order to improve its readiness to respond to threats in the cyber space, Estonia has executed 

numerous activities and some of them have underlined linkage with probable interstate conflicts in the 

cyber space. Probably the best internationally known activities have been establishment of the Cyber 

Unit of the Estonian Defence League (a part of the Estonian Defence Forces) which is ña voluntary 

organisation aimed at protecting Estonian cyberspaceò (Estonian Defence League, 2012) and 

establishment of the Cooperative Cyber Defence Centre of Excellence of the North Atlantic Treaty 

Organization (NATO CCD COE) in Tallinn. 

Although Latvia so far has not encountered major publicly known incidents in the cyber space that 

could be considered as sourced from another state, according to official documents, such attacks cannot 

be ruled out in the future. The National Security Concept underlines, that by using information 

technologies it is possible ñto impede operation of political, economic, military decision making 

mechanisms of a state, misinform society and cause techno-genic accidentsò (Parliament of Latvia 

(Saeima), 2011). More recently it has been pointed to the already existing link between ñpolitically, 

societally and economically sensitive eventsò and the increased number of ñpolitically motivated 

attacks [é] both from the territory of Latvia and from other statesò, and also prospective ñlarge scale 

electronic attacksò against Latvia are not ruled out (Government of Latvia forthcoming, 5, 3). 

Furthermore, the State Defence Concept of Latvia forsees that in the future a prospective adversary will 

be able to act not only in the physical space but also in the cyber space (Parliament of Latvia (Saeima), 

2012). 

Through its official documents also Lithuania devotes considerable attention to threats in the cyber 

space. Similarly to Estonia and Latvia, Lithuania sees that the cyberspace and public electronic services 

ñhave become an attractive target for individuals, criminal groups, political forces and other subjectsò 

(Government of Lithuania, 2011, p. 1). Although, less known internationally, also Lithuania and Latvia 

have implemented certain practical measures to enhance their preparedness to respond to cyber threats. 

In future, demonstrating practical linkage with the national security, Lithuania, for example, plans to 

ensure protection of its ñvirtual cyber perimeter from external cyber attacksò (Government of 

Lithuania, 2011, p. 5) and to ñdevelop military capabilities for respondingò to cyber security challenges 

(Parliament of Lithuania (Seimas), 2012), but Latvia, among other activities, plans to ñenhance cyber 

defence capabilities of the National Armed Forcesò (Government of Latvia, forthcoming, p. 8). 

Looking at the three Baltic States as a distinct regional formation in the cyber space, it is important to 

note also cooperation among them. All three Baltic States were among the founding nations of the 

NATO CCDCOE in Tallinn. And since 2009 also regular specialized trilateral meetings aimed at 

coordination of policies of security of information technologies have been organized ï among the 

topics of these meetings have been exchange of information on the latest developments and incidents, 

consultations and coordination of national positions towards the outstanding issues in the European 

Union (EU), the NATO, the Organization for Security and Co-operation in Europe (OSCE), the United 

Nations (UN), drafting of a trilateral memorandum of understanding on cooperation in security of 

information technologies (CERT.LV, 2012a; 2012b). 
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According to the National Security Concept of Latvia, cooperation with Estonia and Lithuania is listed 

among priorities of Latvia in reducing threats to information technologies (Parliament of Latvia 

(Saeima), 2011) and it is reconfirmed by the draft Strategy of Security of Information Technologies of 

Latvia which aims to ñstrengthen interoperability and relations with Lithuania and Estoniaò 

(Government of Latvia forthcoming, p. 9). With the increased frequency of the trilateral meetings 

(CERT.LV, 2012b) and the expected memorandum of understanding, probably the cooperation among 

Estonia, Latvia and Lithuania will become even closer. 

Conclusions  

The Baltic States have been generally considered to form a distinct region (group of states) 

characterized by a similar situation in different fields and closer interstate relations in many fields, 

including security landscape and military cooperation, and according to regional security complex 

theory they have been mostly analysed as a sub-region or a sub-complex of a regional security complex 

(according to authoritative researchers, initially as a part of the ñpost-Sovietò regional security 

complex, later seen as a part of the ñEU-Europeò). These analyses have included review of the Baltic 

States in different security interactions (multiple security sectors). 

However, also sector-specific security analyses of regional security complexes have been developed, 

thus identifying regional patterns of certain security issues. Accordingly, also regionalization of cyber 

threats may offer a field for analysis, in particular, because states and societies vary and so do their 

vulnerabilities and security concerns ï for some states, whose dependence on use of information 

technologies is low, cyber threats may be of low importance, but for highly dependent states they may 

be of much higher importance. More than two thirds of households in Estonia and Latvia have access to 

the Internet, more than two thirds of adults in all three Baltic States can be considered as users of the 

Internet and bulk of them use the Internet for banking services, acquiring information, sending and 

receiving e-mails, etc. In all of the three states different services of public and private sectors are 

available online, with Estonia having held also elections of local governments, the European 

Parliament and the national Parliament online. Also, public administrations and essential sectors of 

economics are highly dependent on use of information technologies. Accordingly, there is little doubt 

that the Baltic States and their societies are highly dependent on information technologies. In a state of 

dependence on information technologies, security can be essential factor not only for availability of 

essential services supported and provided by them but also for trust in use of technologies, furthermore, 

as use of information technologies is generally considered as a prerequisite for development and 

growth of innovative states and societies. Thus, realisation of major cyber threats can have severe 

effects on everyday life in the Baltic States. 

As this article concentrated on those cyber threats that could be state oriented and their source could be 

another state, two incidents were underlined ï coordinated cyber attacks against Estonia that followed 

the displacement of the so called ñbronze soldierò in Tallinn in the spring of 2007 and an incident of 

smaller scale and lower significance ï politically motivated cyber attacks against Lithuania following 

the ban to use in public events symbols of the Soviet Union and the Nazis in the summer of 2008. Even 

with unclear links with Russia in both incidents, it is clear that cyber attacks become a part of interstate 

conflicts in which Russia is involved and such a risk has to be taken into account by countries that have 

potential for conflicts with Russia (AndģǕns, 2012, pp. 72, 77). Also Latvia has not only observed links 

between sensitive events and increased number of politically motivated attacks from other states but 
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prospectively also large scale electronic attacks against it are not ruled out (Government of Latvia, 

forthcoming, p. 3). 

With globally growing importance of cyber security, in the recent years the Baltic States have devoted 

significant attention to cyber security, including particular attention to probable interstate conflicts in 

the cyber space. All three of them have executed numerous activities for improving their readiness and 

response capabilities and as a part of those activities they already have advanced or plan to advance 

cyber capabilities of their military authorities. In addition to their generally similar approaches to cyber 

security, the Baltic States have developed and intensify their trilateral cooperation aimed at 

coordination of their activities. 

Even though, nowadays in many ways significance of distance and borders is of less importance, 

typical interstate threats can change their form to cyber threats and, for example, effective blockade of 

a state can be executed not only physically but also in the cyber space (for example, by limiting or 

preventing flow of information to/from a state (not only information for the international society but 

also other kinds of information, like communication among agencies of public administration, 

communication with society, financial transactions, etc.)). The cyber space opens new opportunities 

also to originators of threats as they can use new forms of expression (instruments) of threats. Thus, 

cyber threats can be viewed as new forms of expression (instruments) of threats that previously have 

been executed through the physical space and at the same time they can also be seen as a separate 

realm. Accordingly, the cyber sector can be viewed also as a distinct security sector and regional cyber 

security complexes (sector-specific complexes) can be defined and identified in empiric analyses. Such 

complexes may form where distinct regional security interactions (including mutual or unilateral fears 

and suspicions, anticipated or realised threats, conflicts, etc.) are clearly visible in the cyber space and 

they stand out among other regions. In general, their formation may not differ from other types of 

sector-specific complexes or multiple security sector complexes. They may and may not align with 

regional security complexes in the physical space. And with the growing dependence on use of 

information technologies, more regional cyber security complexes may form, having also different 

security dynamics from physical complexes. 

Basing on the review of the Baltic States, it can be concluded that, in general, they share high 

dependence on use of information technologies, similar cyber threat landscape which includes 

probability of state sourced attacks and they also share similar policies towards cyber threats which, 

furthermore, are coordinated at a certain extent. Thus, it can be argued that the Baltic States form a 

separate regional cyber security formation which could be considered as a sub-region or a sub-complex 

of a wider regional cyber security complex, probably centred on Russia (subject to further research). 

With the growing dependence on use of information technologies, more regional cyber security 

complexes may form having different security dynamics from physical complexes. 
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The feature of today's world is that the conditions for the existence and development of the 

global information space, the incredible richness of information and changes require an 

individual to quickly receive, examine, analyze, and use plenty of information. Therefore, 

information democracy has gained a global dimension. Open access to global information 

creates opportunities for exchange of ideas between citizens internationally. National public 

spheres are now included in the global information environment and create a new global 

range of the public sphere. This is very important in today's environment. After all, along 

with the fact that much of the population welcomes access to global information and 

globalization with fears that globalization brings impoverishment of national cultures and 

leads to an increased exposure of economically strong national structures, especially large 

multinationals and global monopoly, and their impact on the society. The article focuses on 

the global nature of information democracy, the main areas it covers, i.e. economy, social 

sphere, the value system. The positive aspects of globalization are analyzed. The author 

considered the adverse effects an excessive admiration of globalization may result in. The 

study includes the views of different scholars on globalization and highlights the prospects of 

information democracy. 

Keywords: globalization, information and communication flow, information, economy, 

social sphere, values, democracy. 

Introduction  

One of the major characteristics of the present stage of historical development is globalization, which 

covered all areas of our lives. There is an irreversible progressive movement towards a single global 

world. One may state that the modern cultural and civilizational system is undergoing radical change in 

its history, the new ñaxial timeò. As a result, a new social and cultural reality is being formed in which 

humanity appeared on the threshold of the third millennium; this fact proves the relevance of the 

studied subject. 

Analysis of the recent research 

Modern research of globalization covers a large range of issues to be studied by specialists of different 

fields. Taking into account the task goal of this study, we analyzed scientific publications of the next 

professionals, A. Bard, J. Zoderkvist, L. Belova, E. Vartanova, D. Geld, J. Zasurskiy, M. Golden, 

A. Carmin, G. Casumova, E. Klinova, A. Keskinen, R. Lucas, C. Lezhun,H.-P. Martin, H. Schumann, 

V. Mironov, M. Price, D. Held, A. Shevchenko. 

Methods 

To attain these objectives, the following methods were used: analysis and research of the relevant 

literature ï the works of outstanding domestic and foreign scholars, periodic and thematic press. An 

important method was the analysis and synthesis of the processed information, developing oneôs own 
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opinions and assumptions, the comparative method, historical, chronological, critical and literary 

methods. 

The purpose of the article is to analyze the global nature of information democracy. 

1. Information Globalization in ICT -space  

All the processes of globalization and the effects of these processes occur in a specific ïsocial and 

cultural ï space. Globalization is a characteristic of the modern stage of the development of society, 

which is currently experiencing active social and cultural transformation. Despite the difference in 

approaches to understanding globalization, it can be interpreted as a process that embodies the 

transformation of the spatial organization of social relations and interactions generated by 

intercontinental or interregional flows and the structure of activities, interactions and displays of power 

(Held, 2004, p. 19; Semenov, 2010, p. 130). 

According to the Baku State University scientist G.Casumova, globalization is a complex system of 

integration ties and relations in the spheres of economy, policy, information technology, etc., that is the 

essence of globalization, including cultural mechanisms that maintain balance between diversity and 

homogeneity of the world (Casumova, 2011, p. 87). 

The current stage of social development is usually described as the information society. According to 

the definition of A.Carmin, information society is "the result of the combination of two processes: on 

the one hand, the development of post-industrial society, on the other hand, the globalization process, 

during which the community asserts itself in general planetary scale" (Carmin, 2006, p. 52). The new 

information environment brought a stream of the deepest transformations of the world culture. The 

world today is the information and communicative space, which is developing dynamically. Analyzing 

the current global information space, H.-P. Martin and X. Schumann compare it with the ñglobal trapò 

(which is prepared for the modern post-industrial civilization) and an avalanche that sweeps away 

everything on its path (Martin and Schumann, 2001). 

The information theorists of globalization, according to Anglo-American media researcher M. Price, 

have not formed a unified picture of the ñperfect global information republicò yet. One reason is the 

reluctance of nations and nationalities to part with the ideas of national states as a form of political and 

economic solidarity, to refuse recognition of ñcommon destinyò, ñcollective identityò, the symbolic 

network of common beliefs, values and rulesò (Price, 2004). The information model based on the 

specific properties of information significantly narrows the possibilities of the state to exercise its 

control that regulates the function (Shevchenko 2005, p. 96). 

A characteristic feature of the modern communication space caused by high level of technology that 

significantly affects the shape and types of social communication is designing the new virtual reality. 

The creation of virtual reality and its further development as one of the forms of the human life of the 

Information Society made a significant adjustment in the formation and operation of new mechanisms 

of cultural development of the society (Casumova, 2011, p. 90). 

Recently the power of mass media technology that is constantly being improved and updated has 

increased many times. Exponentially growing, the excess information ófalls on the consumerô that A. 
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Gore, a prominent figure in the Democratic Party of the United States, called óexformationô. The 

system works online and affects the views, needs, tastes, and ï as a result, human values. Describing 

the crisis of ñoverproduction of informationò, A. Gore points out that "we are what we use." In the end, 

ñthe mankind is faced with a crisis, which it created; it is ódrowning in the sea of informationô. We 

have created such a huge number of statistics, formulas, images, documents and declarations that we 

are not able to cope with it. And rather than to seek new ways of thinking and learning what has 

already been established, we still continue to produce new information increasinglyò (Inozemtsev, 

1999, pp. 566ï567). 

Information dominance, according to experts on the Social Development, identifies six trends of 

contemporary globalization: the spread of liberal democracy, the predominance of the market forces in 

economy, the transformation of production systems and labor market, the speed of technological 

renovation, a revolution in media destruction ideology needs. In this case, the basis of civilization, 

resulting in the modern era, is not an economic, national or social model, but information (Shevchenko, 

2005). 

2. Information Democracy in Political Processes  

In the recent decades, the democratization processes have been affected by the development of 

information that causes the formation of a new information and communication environment in the 

political sphere. In today's information society the transformation of civil representation of interests has 

taken place; the result is the transformation in communications backbone elements of democracy into 

an instrument of formation and self-presentation. This, in turn, entails a further virtualization of 

political space, transfer of policies and functions carried out by it from the sphere of real life into the 

region of ñnetworked worldò of the Internet. 

The reality of the current political life in most countries leads to a rapid development of the network (or 

computer-mediated) communication, on the one hand, and on the other ï it is a deterministic process of 

development. The contemporary communication network has a unique attribute feature ï the system of 

communication based on a quick and effective feedback (Zolotych, 2010). 

Today the fate of democracy is put under great doubt, as an urgent task of political science is redefining 

the meaning and place of democratic politics in order to avoid the contradictions of democracy and 

democratic transition. ñIf rethinking democracy in terms of the relationship of state and society will be 

successful, democratic theory and practice will take on a new meaningò, said D. Geld (Geld, 2008). 

The development of a new meaning of democracy must go through the analysis of the impact of global 

confidence in the maintenance of democratic associations, through consideration of the mutual 

penetration of national and transnational. D. Geld proposes to define the meaning of democracy ñin the 

context of the changing mix of the local, national, regional and globalò (Geld, 2008). 

In principle, democracy should be seen as a process of learning that lasts a lifetime, during which you 

can find many characteristics of the phases of development. There is no single correct way of 

democracy in society. Communities must find alternative ways to implement democratic way of 

decision making. The current representative democracy can be transformed into a model that will have 

the characteristics and elements of direct democracy. 
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According to some scientists concerned with the development of democracy and civil society, 

particularly K. Slayton, T. Becker, B. Barber, this process may be an intermediate phase of the 

development. New future of democracy, using information and communication technology and 

information networks to ensure an equivalent level of information and knowledge for all citizens, will 

present a hybrid of different strategies. Global scale involvement in information network will create a 

new unprecedented level of communication between peoples and cultures (Klinova, 2002, p. 90). 

3. Impact of Information Democracy on the Moral and Ethi cal Principles of 

Humanity  

As a result, the spread of new communication technologies generated new types of relationships 

between people, new ways of communication that differ from traditional forms. In particular, network 

virtual space as a value-semantic field of modern information culture no longer provides a dialogue in 

its classical sense, and direct communication is replaced by its modern forms. The time comes when 

online interaction dominates. The authors of the book ñNETokratosò (ñNETʦʢʨʘʪʠʷò) believe that ñthe 

rule of interactivity as the main attribute of information exchange will lead to a complete change of the 

foundations of the established procedure, or, speaking the language of science, to change the paradigm 

of existenceò (Bard, 2004, p. 11). The question is what will be the vector of paradigm shift existence? 

However, there is no specific response to the question yet, because the reality is much richer and more 

unpredictable than any prediction based on theoretical generalization of the ongoing processes, such as 

globalization. 

We stress that the impact of globalization on human spiritual values is very significant for its socio-

cultural consequences. Based on the understanding of globalization as a quest to preserve the diversity 

of cultures while achieving civilization synthesis, this process is impossible without the formation of a 

new paradigm of culture, which expresses the current trends in the international community. Thus, if 

we accept the idea of a positive globalization of the humanity, so we must be prepared for the 

formation of a new paradigm of culture with qualitatively different system of values. Cultural values 

have changed throughout history. In principle, it is an inevitable and objective process, reflecting the 

dynamics of the system of culture. But at different stages of social and cultural development this 

process was different. The current stage has its own specifics, i.e. never before the change of cultural 

values has occurred so fast as in the modern society. The researchers called globalization the reason for 

these processes that changed the communicative situation in the world. The creation of the global 

communication space (Mironov, p. 156) has changed the mechanism of the formation of new cultural 

values and their rate of entry into a hierarchical structure of value systems. 

Thus, a significant factor in the transformation of the socio-cultural reality is globalization when under 

the influence of the internal and external factors the social and cultural space is changing. With the 

change in the content of the socio-cultural space in which human activity takes place the ways of 

learning the world get different as well. New information technologies structure, the social interactions 

of people in a specific also affect the nature of their interpersonal relationships. In addition, they 

influence the cognitive structure and, as a result, the system of values. In modern reality not only new 

communications and information forms are created, but a new type of business communication. 
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4. Rapid Growth of Media Products in the Globalized World  

Doctor of Philology, president of the Faculty of Journalism of M.V.Lomonosov Moscow State 

University professor J.Zasurskiy believes that in the XXI century a new impetus to the development of 

information society enables a rapid penetration of mobile telephony and the Internet. 61% of the 

inhabitants of the Earth use cell phones, 23% are connected to the Internet. All over the world the 

number of users of new information and communication technologies is growing. Filed by the 

International Telecommunication Union (ITU) in 2002, the number of Internet connections has 

increased over the decade from 11 to 23% of all inhabitants of the globe. The number of users of fixed 

telephone lines has been growing slowly ï one billion in 2002 to one billion two hundred seventy 

million in 2008, the most significant was the growth of mobile communications sector ï more than four 

times. The main sector growth is Asia, Latin America, Oceania and Africa (Zasurskiy, 2009). 

Ts.Lezhun draws the attention of scientists that in most studies the overall impact of globalization on 

the law of the media content of national media systems is that the initial phase of globalization is 

usually characterized by the import of foreign media products, and then adjusts to the taste of the local 

population while maintaining the import of foreign media products starts the second stage, when it 

comes to import formats and creative adaptation. The next stage also appears to promote their media 

products on the global information market (Lezhun, 2010, p. 151). 

Many studies show that due to a language and close cultures national media content gets more 

attractive for local people. However, globalizators (exporters) are usually concerned about how to 

penetrate the local markets and quickly make a profit. Therefore, in practice, localization is the main 

strategy to adopt transnational companies to achieve this goal. So, in time the import of media products 

remains the same, but the strategies of adaptation format begin to actively develop (Lezhun, 2010, 

p. 152). 

Globalization, the arrival of foreign media corporations on national markets did not bring only foreign 

media products and capital, but international management experience, standards of professional culture 

(Lezhun, 2010, p. 157). Indeed, today we can see the typical manifestations of professional standards of 

Western journalism. They are the division of opinions and facts, objectification, inverted pyramid and 

the western style of the text. It means the adaption of Western standards of journalism culture. 

Due to the rapid development of ICT one the features of globalization was the loss of information by 

States or any other local institutions of national independence, the information that was part of political 

sovereignty in the traditional nation-states (Vartanova, 2005). Thus, in the information area, as Monroe 

points out ñglobalization actually leads to the fact that the state gradually loses its ability to control the 

direction and content of information flows. The fact that globalization eliminates power capabilities 

impede penetration and spread of unwanted informationò (Price, 2004, p. 39). However, due to the fact 

that cultural products will always be carriers of ideology, attitude and values, many countries have 

developed their own national media policy. In general terms it is manifested in two ways, firstly, the 

restriction of foreign media products and foreign investment, and secondly, the increase of the 

competitiveness of the domestic media industry (Lezhun, 2010, p. 159). 
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5. Information Democracy and the Global Economy  

The global nature of information democracy influences the economic sphere. The beginning of the 

modern business cycle associated with the growing ñwaveò as a result of such innovations as the latest 

means of communications, digital networks, computer programs, etc. These innovations provide a 

major requirement of modern innovation development, that is the formation of a stable complex of 

relationships between the system participants ï companies, universities and public research institutions. 

This fully integrated into all business processes a stable complex of relationships that provides a fast 

and unimpeded flow of information and knowledge as the most important economic resource, is one 

manifestation of the essence of the Information Society (IS), formed by a powerful public-private 

partnership effort in most developed countries (Belova, 2010, p. 52). 

Competitive advantages at the global level are divided into traditional and institutional. The traditional 

international competitive advantages of global concern are a good hard and soft infrastructure, 

promoting technological development, a stable and relatively favorable institutional environment, a 

high level of education and cultural diversity, development of cost effective computer and 

communications technologies, etc. These competitive characteristics of the country's information 

society were stored during the historical periodal ways adhering to the principle of continuity of 

historical development. The most important global comparative advantage for business in these 

countries is built on the basis of the above competitive advantages of the long-term profitability 

(Belova, 2010, p. 58). It is the basis of systematic evaluations of comparative international 

competitiveness (Global Competitiveness Report), which is composed by Lausanne Centre for 

Competitiveness and in recent years ï by the World Economic Forum (Schwab, 2012). 

New internet working nodes of the global economy demonstrate the need of not just new qualified 

personnel, but of those who have the creative potential. Receptiveness to new knowledge and new 

technology becomes the primary requirement for labor. It allows to "capture" whole sectors of the 

global market. The experience of the United States shows that the compliance with these standards 

offers the guaranteed income that is significantly higher than the average one. In today's competitive 

environment there may be not only highly educated, but also a highly paid workforce. Otherwise there 

will be a situation when the use of highly creative work on low-paid jobs will slower economic 

development (Lucas, 1988; Mankiw et al., 1992; Romer, 1996). Assistant Professor of Economics in 

foreign countries and foreign economic relations of M.V.Lomonosov Moscow State University 

L.Belova said that the processes of the international movement of the economically active population 

show that performance ñflows outò from industrialized countries to the countries of the information 

society, as there is more workforce; but as a result of increased competition, this highly skilled and 

competitive workforce agrees to work for a less and less pay (Belova, 2010, p. 59). This process is 

contrary to the theory of human capital and is the paradox of the knowledge economy; and it could lead 

the global economy to even more significant, in our view, shocks than the systemic crisis of our time. 

Conclusions  

Now there is a growing need for advanced tools and technologies of information processing and in 

expanding information and communication space. The formation of civil society assumes domination 

of democratic beliefs, reaching as much social and political interaction as possible between social 

groups of citizens, society and the state in general. Thus, currently a new factor plays a major role in 
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achieving competitive advantage. This is the flow of knowledge and information, the identification of 

the specific type of competitive advantage caused by the flow of knowledge and information. All of 

these will enable structures at the appropriate level of management to set priorities and focus on an 

adequate combination of key factors of competitive advantage for innovation development ï 

intellectual capital. Information globalization should be seen as a multidimensional process that 

requires understanding of not only its technological options, but first of all new models of social 

development, the focus of which should be the main universal democratic values. 

Bibliography  

ɹʘʨʜ, ɸ. ʠ ɿʦʜʝʨʢʚʠʩʪ, ʗ. (2004). NET ʦʢʨʘʪʠʷ: ʅʦʚʘʷʧʨʘʚʷʱʘʷʵʣʠʪʘ ʠ ʞʠʟʥʴʧʦʩʣʝʢʘʧʠʪʘʣʠʟʤʘ. ʉʇʙ.: 

ʉʪʦʢʛʦʣʴʤʩʢʘʷ ʰʢʦʣʘ ʵʢʦʥʦʤʠʢʠ ʚ ʉʘʥʢʪ-ʇʝʪʝʨʙʫʨʛʝ. 252 ʩ. (Bard, A. And Zoderkvyst, J. (2004). NETokratiya: The 

New Power Elite and Life After Capitalism. St. Petersburg.: Stockholm School of Economics in St. Petersburg, 252 pp.) 

ɹʝʣʦʚʘ, ʃ. ɻ. (2010). ʇʨʦʷʚʣʝʥʠʝ ʢʦʥʢʫʨʝʥʪʥʳʭ ʧʨʝʠʤʫʱʝʩʪʚ ʚ ʠʥʬʦʨʤʘʮʠʦʥʥʦʤ ʦʙʱʝʩʪʚʝ ʨʘʟʚʠʪʳʭ ʩʪʨʘʥ. 

ɺʝʩʪʥʠʢ ʄʦʩʢʦʚʩʢʦʛʦ ʫʥʠʚʝʨʩʠʪʝʪʘ,(3), c. 52ï62. (Belova, L. (2010). Manifestation of competitive advantage in the 

information society in developed countries. Bulletin of Moscow University, (3), pp. 52ï62) 

ɺʘʨʪʘʥʦʚʘ, ɽ. ʃ. (2005). ɻʣʦʙʘʣʠʟʘʮʠʷ ʉʄʀ ʠ ʤʘʩʩ-ʤʝʜʠʘ ʈʦʩʩʠʠ. ɺʝʩʪʥʠʢ ʄʦʩʢʦʚʩʢʦʛʦ ʫʥʠʚʝʨʩʠʪʝʪʘ, (10), 4. 

(Vartanova, E. (2005). The globalization of the media in Russia. Bulletin o fMoscow University, (10), 4) 

ɻʝʣʜ, ɼ. (2008). ɼʝʤʦʢʨʘʪʠʷ ʠ ʛʣʦʙʘʣʴʥʦʝ ʫʩʪʨʦʡʩʪʚʦ. ï ʄʦʩʢʚʘ: Port-Royal, ʩ.134. (Geld, D. (2008). Democracy and 

the global policy. Moscow: Port-Royal, ʨ. 134). 

ɿʘʩʫʨʩʢʠʡ, ʗ. ʅ. (2009). ʀʥʬʦʨʤʘʮʠʦʥʥʦʝ ʦʙʱʝʩʪʚʦ ʧʨʠʨʘʩʪʘʝʪ ʨʘʟʚʠʚʘʶʱʠʤʠʩʷ ʩʪʨʘʥʘʤʠ. ɺʝʩʪʥʠʢ ʄʦʩʢʦʚʩʢʦʛʦ 

ʫʥʠʚʝʨʩʠʪʝʪʘ, (3), c.5ï7. (Zasurskiy, Jʘ. (2009). Information society grows by developing countries. Bulletin of Moscow 

University, (3), pp. 5ï7) 

ɿʦʣʦʪʳʭ, ʄ. ɺ. (2010). ɺʠʨʪʫʘʣʠʟʘʮʠʷ ʧʦʣʠʪʠʢʠ ʠ ʧʝʨʩʧʝʢʪʠʚʳ ʨʘʟʚʠʪʠʷ ʧʨʷʤʦʛʦ ʥʘʨʦʜʦʚʣʘʩʪʠʷ. ʅʘʫʢʘ ʦ ʯʝʣʦʚʝʢʝ: 

ʛʫʤʘʥʠʪʘʨʥʳʝ ʠʩʩʣʝʜʦʚʘʥʠʷ, (5), c.11ï14. (Zolotych, M.V. (2010). Virtualization policies and prospects of direct 

democracy. The Science of Man: Studies in the Humanities, (5), pp. 11ï14. 

ʂʘʨʤʠʥ, ɸ. (2006). ʌʠʣʦʩʦʬʠʷ ʢʫʣʴʪʫʨʳ ʚ ʠʥʬʦʨʤʘʮʠʦʥʥʦʤ ʦʙʱʝʩʪʚʝ: ʧʨʦʙʣʝʤʳ ʠ ʧʝʨʩʧʝʢʪʠʚʳ. ɺʦʧʨʦʩʳ 

ʬʠʣʦʩʦʬʠʠ, (2). (Carmin, A. (2006). Philosophy of Culture in the Information Society: Challenges and Prospects. 

Problems of Philosophy, (2)) 

ʂʘʩʫʤʦʚʘ, ɻ. ʂ. (2011).ʉʦʮʠʦʢʫʣʴʪʫʨʥʘʷ ʨʝʘʣʴʥʦʩʪʴ ʛʣʦʙʘʣʠʟʠʨʫʶʱʝʛʦʩʷ ʤʠʨʘ. ɺʝʩʪʥʠʢ ʄʦʩʢʦʚʩʢʦʛʦ 

ʫʥʠʚʝʨʩʠʪʝʪʘ. ʉʝʨʠʷ 7. ʌʠʣʦʩʦʬʠʷ, (3), c. 86ï98. (Casumova, G.K. (2011). Socio-cultural reality of a globalizing world. 

Bulletin of Moscow University. Series 7. Philosophy, (3), pp. 86ï98.) 

ʂʣʠʥʦʚʘ, ɽ. ɺ. (2002). ʂʝʩʢʠʥʝʥ ɸ. ɹʫʜʫʱʘʷ ʜʝʤʦʢʨʘʪʠʷ ʚ ʠʥʬʦʨʤʘʮʠʦʥʥʦʤ ʦʙʱʝʩʪʚʝ. ʉʦʮʠʘʣʴʥʳʝ ʠ 

ʛʫʤʘʥʠʪʘʨʥʳʝ ʥʘʫʢʠ. ʆʪʝʯʝʩʪʚʝʥʥʘʷ ʠ ʟʘʨʫʙʝʞʥʘʷ ʣʠʪʝʨʘʪʫʨʘ, (3), c. 88ï91. (Klinova, E. (2002) Keskinen A. The 

future of democracy in the information society. Social and Human Sciences. Domestic and foreign literature, (3), pp. 88ï

91) 

ʃʵʞʫʥ, ʎ. (2010). ʉʨʘʚʥʠʪʝʣʴʥʳʡ ʘʥʘʣʠʟ ʚʣʠʷʥʠʷ ʛʣʦʙʘʣʠʟʘʮʠʠ ʥʘ ʢʠʪʘʡʩʢʠʝ ʠ ʨʦʩʩʠʡʩʢʠʝ ʉʄʀ. ɺʝʩʪʥʠʢ 

ʄʦʩʢʦʚʩʢʦʛʦ ʫʥʠʚʝʨʩʠʪʝʪʘ. ʉʝʨʠʷ 10. ɾʫʨʥʘʣʠʩʪʠʢʘ, (3), 148ï163. (Lezhun, ʊʩ. (2010). Comparative analysis of the 

impact of globalization on Chinese and Russian media. Bulletin o fMoscow University. Series 10. Journalism, (3), pp. 148ï

163.) 



 

 

 

- 32 - 
 

ʄʘʨʪʠʥ, ɻ.-ʇ. ʠ ʐʫʤʘʥʥ, ʍ. (2001). ɿʘʧʘʜʥʷ ʛʣʦʙʘʣʠʟʘʮʠʠ: ʘʪʘʢʘ ʥʘ ʧʨʦʮʚʝʪʘʥʠʝ ʠ ʜʝʤʦʢʨʘʪʠʶ. ʄʦʩʢʚʘ : ɸʣʴʧʠʥʘ. 

163 c. (Martin, H.-P. And Schumann, H. (2001). Trap of globalization: an attack on prosperity and democracy. Moscow: 

Alpina, 163 pp.) 

ʄʠʨʦʥʦʚ, ɺ.ɺ. (2005). ʌʠʣʦʩʦʬʠʷ ʠ ʤʝʪʘʤʦʨʬʦʟʳ ʢʫʣʴʪʫʨʳ. ʄʦʩʢʚʘ : ʉʦʚʨʝʤʝʥʥʳʝ ʪʝʪʨʘʜʠ, 424 c. (Mironov, V. 

(2005). Philosophy and culture metamorphosis. Moscow: Modernnotebook, 424 pp.) 

ʀʥʦʟʝʤʮʝʚʘ, ɺ.ʃ. (1999). ʅʦʚʘʷ ʧʦʩʪʠʥʜʫʩʪʨʠʘʣʴʥʘʷ ʚʦʣʥʘ ʥʘ ɿʘʧʘʜʝ: ɸʥʪʦʣʦʛʠʷ. ʄʦʩʢʚʘ : Academia. 640 c. 

(Inozemtsev, V.L. (1999). A new wave of post-industrial West: AnAnthology. Moscow: Academia. 640 pp.) 

ʇʨʘʡʩ, ʄ. (2004). ʄʘʩʩ-ʤʝʜʠʘ ʠ ʛʦʩʫʜʘʨʩʪʚʝʥʥʳʡ ʩʫʚʝʨʝʥʠʪʝʪ: ɻʣʦʙʘʣʴʥʘʷ ʠʥʬʦʨʤʘʮʠʦʥʥʘʷ ʨʝʚʦʣʶʮʠʷ ʠ ʝʝ ʚʳʟʦʚ 

ʚʣʘʩʪʠ ʛʦʩʫʜʘʨʩʪʚʘ. ʄʦʩʢʚʘ, c. 280ï281. (Price, M. (2004). Media and sovereignty: The global information revolution and 

its challenge to state power. Moscow, pp. 280ï281) 

ʉʝʤʝʥʦʚ, ɽ.ɽ. (2010). ʀʥʬʦʨʤʘʮʠʦʥʥʘʷ ʛʣʦʙʘʣʠʟʘʮʠʷ ʠ ʝʝ ʚʣʠʷʥʠʝ ʥʘ ʪʨʘʥʩʬʦʨʤʘʮʠʶ ʩʦʮʠʘʣʴʥʳʭ ʩʚʷʟʝʡ ʚ 

ʩʦʚʨʝʤʝʥʥʦʤ ʤʠʨʝ. ɺʝʩʪʥʠʢ ʂʦʩʪʨʦʤʩʢʦʛʦ ʛʦʩʫʜʘʨʩʪʚʝʥʥʦʛʦ ʫʥʠʚʝʨʩʠʪʝʪʘ ʠʤ. ʅ. ɸ. ʅʝʢʨʘʩʦʚʘ, (1), c. 130ï134. 

(Semenov, E.E. (2010). Information Globalization and its impact on the transformation of social relations in the modern 

world. Bulletin of the Nekrasov N.A. Kostroma State University, (1), pp. 130ï134) 

ʍʝʣʜ, ɼ. (2004). ɻʣʦʙʘʣʴʥʳʝ ʪʨʘʥʩʬʦʨʤʘʮʠʠ: ʇʦʣʠʪʠʢʘ, ʵʢʦʥʦʤʠʢʘ. ʂʫʣʴʪʫʨʘ. ʄʦʩʢʚʘ: ʇʨʘʢʩʠʩ. 576 c. (Held, D. 

(2004). Global Transformations: Politics, Economics. Culture. Moscow: Praxis. 576 pp.) 

ʐʝʚʯʝʥʢʦ, ɸ.ɺ. (2005) ɻʣʦʙʘʣʴʥʘʷ ʢʦʤʤʫʥʠʢʘʮʠʷ ʠ ʥʘʮʠʦʥʘʣʴʥʳʝ ʠʥʬʦʨʤʘʮʠʦʥʥʳʝ ʠʜʝʥʪʠʯʥʦʩʪʠ ʠ 

ʥʬʦʨʤʘʮʠʦʥʥʘʷ ʤʦʜʝʣʴ ʮʠʚʠʣʠʟʘʮʠʦʥʥʦʛʦ ʨʘʟʚʠʪʠʷ. ʉʦʮʠʦʣʦʛʠʷʚʣʘʩʪʠ, (3), c. 95ï111. (Shevchenko, A. (2005) 

Global Communication and National Information identity in formation model of civilizational development. Legal 

authorities, (3), pp. 95ï111) 

Keskinen, A. (2000). Future democracy in the information society. Futures. Quarterly J. O fEconomics, vol. 33, (3/4), pp. 

339ï346 

Lucas, R. (1988). On theMechanism of Economic. Quarterly J. Of Economics, vol.22, pp. 3ï42 

Mankiw, G.,Romer D., Weill D. (1992). Contribution to the Empirics of Economic Growth. Quarterly J. Of Economics, vol. 

107, (2), pp. 407ï437. 

Romer, D. (1996). Advanced Macroeconomics. N.Y., ʨʨ. 129ï137 

Schwab, K. (2012). Global Competitiveness Report 2012ï2013. The World Economic Forum. Geneva. Retrieved from: 

http://www.weforum.org 



 

 

 

- 33 - 
 

Dalia Perkumienƛ, Danutƛ Kleinienƛ.  

THE IMPACT OF CULTURE CENTER ACTIVITIES ON THE COMMUNITY LEISURE 

ORGANIZATION 
Dalia Perkumienǟ 

Kaunas University of Applied sciences, Lithuania 

Danutǟ Kleinienǟ 
Kaunas University of Applied sciences, Lithuania 

Culture is a sphere revealing the human evolution. A human being cannot exist in an 

uncultured environment. Culture as an effective social power has always come under the 

spotlight. In specific areas of research the cultural status is mostly related to creative 

activities; however it may also be researched in the sphere of education, promotion and 

expression of sociality. One of the most important roles of community centers is developing 

social intellectuality of individuals. Culture centers are not formal centers of community 

education, but at an informal level they can fulfill their functions successfully. The activities 

of the culture centers are needed for communities.  The aim of the present article is to 

disclose the importance of culture centers as a venue of continuous education of the 

community members by analyzing how fully the culture centers realize their functions when 

implementing the goals put forward by the community. The research methods include the 

analysis of scientific literature and legal regulations, quantitative research method, 

statistical analysis of the data obtained, graphical modelling, detailing and generalization, 

as well as logical abstraction.  The results of the research allow to conclude that the 

activities of culture centers are not miscellaneous. Generally, such forms of cultural 

activities dominate which are related to music, theatre, singing and dancing. óMatureô forms 

ï meeting scientists or artists, artistic entertaining events, discussion clubs and events 

ranged according to the age groups, are missing. The spread of professional art in culture 

centers hardly comprises 30 percent which makes one think about the true potential of such 

centers. Cultural institutions should consider the balance between the peopleôs likes and 

their real current needs. 

Keywords: culture, ethnic culture, culture centre, continuous education, community. 

Introduction  

Culture includes material and spiritual values created by specific activities of a personality or social 

group. In the worldôs history there exist some special codes revealing the ways and possibilities of 

human existence in the society. Tylor provided the most famous definition of culture as ñthe complex 

whole which includes knowledge, belief, art, morals, law, custom, and any other capabilities and habits 

acquired by man as a member of societyò (Tylor, 1924 [orig. 1871]; Verhelst, 1990; Arnold, 1960). 

Cultural evolutionism is a theoretical approach that seeks to describe and explain long-term processes 

of culture change. To do this, it draws on all subfields. 

Anthropologists most commonly use the term ñcultureò to refer to the universal human capacity to 

classify, codify and communicate their experiences symbolically. This capacity has long been taken as 

a defining feature of the genus Homo. However, primatologists such as Jane Goodall have identified 

aspects of culture among our closest órelativesô in the animal kindgom (Goodall, 1986; Parsons, 1990). 
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Culture has been called ñthe way of life for an entire society.ò As such, it includes codes of manners, 

dress, language, religion, rituals, norms of behaviour and systems of belief (Jary, 1991; Bauman, 2001). 

Culture or civilization, taken in its wide ethnographic sense, is that complex whole which includes 

knowledge, belief, art, morals, law, custom, and any other capabilities and habits acquired by man as a 

member of society (Tylor, 1974). The cultural studies in Lithuania are still in a rudimentary phase 

(Samalaviļius, 2003). The first works in the field of the cultural studies show that they have mostly 

used the definitions of the western culture which are being accepted a priori as good and reliable 

instruments for the analysis. Presumably, the scientists will need to look for more specific ideas 

suitable for the Lithuanian reality. There are such outstanding researchers of the Lithuanian culture as 

A. Tereskinas, A. Gaizutis, A. Andrijauskas, L. Donskis, A. Samalavicius, S. Juknevicius and others. 

Currently, the booming sphere of culture study should become the subject of culture researchers, as the 

culture itself (especially the popular one) in Lithuania has already become a powerful industry, thereby 

requiring special studies. 

Thus, the goal of the research is to explore the impact of the culture center activities on the community 

leisure organization. 

The object of the research are culture centers and their role in the community leisure organization. 

The research methods include the analysis of scientific literature and legal regulations, quantitative 

research method, statistical analysis of the data obtained, graphical modelling, detalizing and 

generalization, as well as logical abstraction. 

1. Strategic Vision of the Cultural Policy in Lithuania  

We are often reminded that the EU does not regulate the national cultural policy. Culture falls under the 

competency of national governments. As a matter of fact, the EU is interested in cultural multiplicity of 

its member states and their cultural collaboration. Evidently, such a position of the EU also emphasizes 

the fact that nobody else will take care of our national culture. The government of the Republic of 

Lithuania is responsible for the national culture. The position of the Ministry of Culture pursues two 

goals ï on the one hand, to implement a consistent national culture policy, and, on the other hand, to 

achieve that the membership in the EU would give as many additional opportunities as possible to 

develop the national culture (Dovydǟnienǟ, 2003). 

In the regulations of the policy of the Lithuanian culture it is indicated that there is the necessity ñto 

promote culture autonomy in the regions, to promote and support relations of culture <...> institutions 

in the regions, to promote the amateurò (Lietuvos kultȊros tyrinǟjimai, 1995). 

Several foreign researchers (Kozma, Fullan, Kotasek) note that in post-communist countries culture (as 

well as education) is playing only the second- or third rate role. And this is the position not only of 

governments, but also the society and mass media. There is a prevailing attitude that first comes 

economy and consolidation of the statehood, and only then ï ecology, culture and education 

(Samalaviļius, 1995). 
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Lithuanian culture centers have lots of pending matters to solve related to the material facilities, 

provision of cultural services, artistic training of youth and children, and the lack of qualified 

specialists. In some parts of the country there is an inefficient and unreasonable net of culture centers. 

At the same time activities of culture centers are essential for the community. It shows that there is an 

increasing demand of amateur art. For example, people from the same culture centers are attending 

adult folk groups. Today the culture center is setting the task for itself ï to promote the amateur art, to 

care about the vitality of its people, implementing a variety of forms ï also cooperating with the folk 

artists, business people etc. 

2. Results of the Research  

The culture center of Kelmǟ Municipality and three subdivisions of it ï the community culture centers 

of JanauļiȎ, ĠalteniȎ, Verpenos villages, were chosen as the research objects. Questionnaires were 

distributed during the events. The survey was carried out in September ï November, 2012. 

For the test sample formation KazlȎ municipality population registry data were used about the 

population in different areas served by the Cultural Center and it departments. The cultural center of 

KazlȎ RȊdos municipality serves about eight thousand inhabitants and its units ï about 7 thousand 

inhabitants. 99 inhabitants took part in the study from KazlȎ RȊda town. From Antanavas village with 

about 800 residents 22 participated in the survey; from Bagotoji rural population with 460 inhabitants 

14 were surveyed; in Jures town with 480 residents 16 were interviewed; in Viġakio Ruda with 180 

residents 10 took part in the survey; in Plutiġkǟs rural areas with 820 residents 24 responded, but from 

Budos there were 12 respondents. The total number of respondents was 197. 

The study was conducted in two stages: the first stage embraced the cultural centers of service; the 

users' survey ï questionnaires. The second ï the cultural center staff; the survey ï discussion, which 

was attended by 25 employees. 

After the analysis of the empirical research data we can confirm that most active were respondents of 

the age 35 ï 50, they composed 29,5 percent of all the respondents; 32,5 percent ï persons of the elder 

age. 38 percent of the respondents was made of children up to 18. It confirms that culture centers 

should pay much more attention to the children and youth involvement in the artistic groups, offering 

various activities to meet their needs. So far in the culture centers children may participate only in the 

sport dance groups, wind orchestra, folk music choir and the youth singing studio. 

The authors of the present article were also willing to explore if the services provided by the culture 

center and its subdivisions are necessary for the local inhabitants, and ï what services are most popular 

and what are lacking. After the analysis of the respondentsó answers to the question if they need the 

services that are provided by the culture center it can be affirmed that for most of the respondents these 

services are necessary (63, 5 percent); 27, 5 percent do not know or do not have any opinion about it, 

but the rest ï 9 percent ï do not need the culture center services. 

When estimating the necessity of the services provided by culture centers, the difference between the 

city and village was negligible. As a result of the research we can confirm that the culture center 

services are necessary for the inhabitants of Kelmǟ municipality. 
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 Another question in the survey was if currently there are sufficient services provided by the culture 

centers and, if the services meet the needs of the inhabitants. The results of the survey are reflected in 

Fig. 1. 

    

 

Fig. 1. Correspondence of the culture institutions net to the needs of inhabitants (%)  

  

This figure highlights the real opinion of the inhabitants of Kelmǟ Municipality about the 

correspondence of the culture institutions net to the needs of the residents. Most of the respondents 

answered: ñthere are enough cultural institutions, but their services only partially meet the needs of the 

inhabitantsò (37.5 percent). Therefore, it is essential to look for a larger variety of facilities. We believe 

that the material facilities of the cultural institutions should be strengthened, new information 

technologies should be installed, educational programs should be prepared involving the young 

generation in cultural activities. This can be done by searching for additional financing possibilities, 

recruiting communities and public movements near the cultural institutions. Only after the 

conceptualization of the tendencies and reasons of the ongoing changes it is possible to forecast the 

perspectives of these changes in the sphere of culture. 

During the survey the authors of the article also studied the wishes of the respondents about the 

activities the culture center should propose, so that the leisure time of the inhabitants would become 

more interesting and meaningful. Distribution of the respondentsóanswers can be seen in Table 1. 

Most of the respondents (except the elder age) wish to have access to the internet. The respondents do 

not relate the culture center to learning a new job and the possibility to broaden the horizons ï such 

answers were given by one or two respondents. Quite a few respondents want the cinema and hobby 

clubs. 
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Table 1  

Distribution o f the respondents according to their wishes about the services provided by 

the culture centre (percentage according to the age groups)  

  Desirable services  

Age groups  

Up to 18 yrs.  19ï35 yrs.  36ï50 yrs.  > 50yrs.  

W.  M  W  M  W  M  W  M  

More and more various events  12,3  5,2  16,6  7,4  23,3  12,1  25,0  5,1  

Internet  49,5  51,5  16,1  14,3  14,9  52,6  0  0  

Hobby clubs  13,3  15,4  29,0  15,8  17,0  12,0  12,8  10,5  

Art groups  0  0  3,2  0  0  0  0  0  

Cinema  13,3  34,0  35,6  14,3  19,1  10,4  20,4  5,2  

Possibility to be educated, óto widen the horizonsô  0  0  0  0  7,1  0  6,4  0  

Possibilities to have a lark  6,6  30,7  19,3  7,1  12,7  15,7  15,3  5,2  

Possibilities to learn a new job  0  0  0  0  7,1  11,5  6,4  10,4  

Coffee bars  13,3  15,4  22,6  14,3  17,0  0  10,2  0  

Services of the culture centre do not interest at all    6,6    0    0    5,2    0    0    0    0  

  

The results of the survey show again that the culture center is essential to the local community as the 

venue of spending leisure time, the place of selfïexpression, initiatives, and cultural education. It is 

being visited and there is interest in its activities. However, there is still the need to search for more 

appealing ways of spending leisure time, finding measures how to attract more culture consumers, to 

engage them in the educational programs and a variety of events. 

The conducted survey also explored the opinions of the inhabitants regarding the interrelation of the 

culture center and public initiatives and studied the impact the culture center has on the public 

initiatives. 

The analysis of the survey data confirmed that the culture center is very important to the local 

communities regarding their leisure, continuous education, self ï expression, initiatives and cultural 

education. 63.5 percent believe that the culture center is necessary; 27.5 percent do not know or have 

no opinion about it, and only 9 percent affirm that the culture center is unnecessary for them. As the 

respondents in the survey were those who are using the culture center services, we can confirm that 

most active are women composing 67 percent of the culture center visitors. Men are more passive; they 

are more observers than participants. 

At the municipal level the culture center may realize its functions and tasks, it can enhance the vitality 

of the local community, promote its initiatives and contribute to the cultural education. 

Conclusions  

1. One of the most important roles of community centers is developing social intellectuality of 

individuals. The culture centers are not formal centers of communities, but at an informal level 
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they may fulfill their functions. The activities of the culture center are necessary for the 

community. 

2. The lack of the collaboration among the regions also impacts their cultural institutions; it 

hinders joint cultural activities. Professional art becomes hardly available due to the low 

financial potential of the peripheral area inhabitants; and their majority are still unprepared for 

that in culture centers. 

3. The activity of culture centers is not miscellaneous. Generally, such forms of cultural activities 

prevail which are related to music, theatre, singing and dancing. óMatureô forms ï meeting 

scientists or artists, artistic entertaining events, discussion clubs and events ranged according to 

the age groups, are missing. 

4. The results of the empirical research indicate that culture centers are important for local 

communities as a venue of organizing their leisure, providing opportunities for self-expression, 

initiatives and cultural education. The culture centers are being visited and cared for. At the 

municipal level the culture center may realize its functions and tasks, promote vitality of local 

community, initiatives and, thus, contribute to the cultural education. The hypothesis that 

successful realization of the culture center functions is related to the social and economic status, 

needs of the community members, the established traditions and the environment was proved. 

The culture centers should continuously analyze the needs of the inhabitants and look for new 

possibilities to provide more varied cultural services. 
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Information technologies are taken for granted factor in everyday social life in the context of 

modern society. Due to this itôs important to ensure a proper legal protection of legitimate 

interests in commercial, public or private relations on the internet and other electronic form. 

As a consequence there is a necessity to provide all options to use electronic information as 

evidence in legal civil procedure. Nevertheless the Code of Civil Procedure of the Republic 

of Lithuania is especially criticised by lowers in practice usage and scientists for itôs 

regulation of electronic documentsô usage in evidentiary process, i.e. itôs quite far behind the 

actual technology progress. Moreover, other special legal acts related with this question 

donôt pay attention to mine practical problems so legal regulation of this question is quite 

poor. The Aim of the Article is to evaluate peculiarities and problems of electronic 

documentsô usage in evidentiary procedure in the civil process in Lithuania referring to 

international legal regulation and experience of USA normative and case law. The results of 

analysis shows that there are many serious problems of electronic documentsô usage in 

evidentiary procedure i.e. a wrong understanding of electronic evidence specifics, the 

unreasonable imposition of all uncertainties regarding to use and evaluation of such 

evidence on courts etc. Nonetheless neither Lithuanian case law nor law doctrine pays much 

attention to these problems. 

Key words: electronic document, electronic evidence, evidentiary procedure, civil process in 

Lithuania. 

Introduction  

Dynamic development of information technologies becomes an important factor in social relations, 

therefore, the law cannot efface from social changes and it has to regulate these relations properly. 

Consequently, juridical reliability and legibility of social relations, which run in the electronic space, 

should be ensured. And the most important ï legal interests of participants in the electronic space 

should be protected. Thus, the significance of electronic information and electronic document arise in 

the judicial process of evidenceôs verification. Nonetheless, sometimes juridical regulation and other 

practical problems appear. It is important to mention that in the juridical regulation area there are some 

uncertainties and ambiguities. The Code of Civil Procedure of the Republic of Lithuania often receives 

some criticism from practicians and scientists saying that regulation is too conservative and lags behind 

from the progress of developing technologies. There is a constant try to regulate the use of electronic 

data in the judicial process by the special enactments, in other words, some norms could be found in the 

Law of Electronic signature of Lithuania Republic and in the Law of Electronic relations of Lithuania 

Republic, but these regulations are quite poor. In addition, there is a growth of deals that are made 

using information communication means, but judicial practice is still slender in Lithuania. This fact 

causes a certain fear that electronic space is quite unsecure. Eventually, the doctrine itself analyzing the 
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use of electronic documents in the process of evidence is not common in Lithuania comparing with 

international regulation or experience of foreign countries, despite that there are some problems in 

regulations. 

In the future, the importance of electronic communication will increase; therefore, it is necessary to 

solve the question of the use and evaluation of electronic information as evidence in judicial cases now. 

The object of the research is the use of electronic documents in the judicial process in Lithuania. 

The aim of the work is to evaluate peculiarities and problems of the use of electronic documents in the 

civil law of Lithuania and to find solutions referring to international regulation and USA experience of 

juridical regulation. 

The methods of the research are: systematic, analytical, logical, critical and cooperative law. 

Abbreviations: CCRL ï the Civil Code of the Republic of Lithuania; CCPRL ï the Code of Civil 

Procedure of the Republic of Lithuania; SCL ï the Supreme Court of Lithuania. 

1. Electronic Document as Evidence in the Civil Process in Lithuania  

According to 197 article of CCPRL, written evidences are documents, public and personal 

correspondence material, other ratifications, where there is some data about circumstances that are 

significant to the case. Thus, the conception of written evidences includes not only various documents, 

but material objects, where important information is marked by letters or symbols, as well. Therefore, 

written documents cannot be related only with the paper form as an only means of the presentation of 

information. In 198 articleôs 2 section of CCPRL is stated that documents, which are signed by 

participants of the case, and are presented according to legal treatment using the mechanism of 

telecommunication terminal, are equated to the form of written documents. The concept of 

telecommunication terminal mechanism is presented in the Law of Electronic relations of Lithuania 

Republic ï ñit is a mechanism or its part that helps to keep the connection and it is meant to connect 

any device directly or not to the public telecommunication network (in other words, to networks that 

are completely or partly created for provision of public telecommunication services)ò. Thus, CCPRL 

regulates narrowly the use of electronic documents, it emphasizes only the transference of functions 

and the moment of signing. Although, the legislator gives bigger freedom to parties in making contracts 

using telecommunication terminal mechanisms, the 72 articleôs 2 section of CCPRL indicates that the 

most important thing in such cases is the sufficiency of data, which is needed to identify the parties. 

But this reduces opportunities of the usage of electronic information in the process of verification, 

because the electronic data, which is not transferred and is only kept in the computerôs hard disk, 

remains unevaluated. The doctrine states clearly that such documents could give important information 

to the case and that it is illogical not to acknowledge information as a means of evidence; it would 

infringe the principle of neutrality (Lamanauskas, 2001; Ļǟsna, 2007; Civilka, 2004 and other). 

The position of our legislator regarding the question of electronic information is considered 

conservative in comparison with the experience of foreign countries. For example, in the United 

Kingdom, already from the year 1995, the Civil act of evidence ascertains that all documents and their 

copies, including computer records, can be accepted as evidence in the civil process. 
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In Germany, according to Commentary of code of German Civil Process, electronic documents are 

accepted as a means of evidence, i.e. they are valuated as an examination object or the document and 

the court itself decides about their verifiable value, especially in such cases where some ambiguities 

due to authenticity and integrity of the document arise; then the experts are asked for the assistance. 

According to the rule 371 a of the Civil code of German Republic, an electronic document either from 

private or from public institution, which is signed by qualified electronic signature, is equated having 

the same verifiable value as a written document. Inspection is applied for copies of electronic 

documents (for example, pdf format), and for scanned unconfirmed agreements and the court itself 

decides on their authenticity and reliability (Noeding and Bumberger, 2001) 

In the context of international regulation in UCITRAL Recommendation on the Legal Value of 

Computer Records (1985) general secretary noted that already in that time, in the most of the European 

countries, electronic documents were permissible means of verification. In the section 59 it is stated 

that the aim for which this requirement is set is that information either from the document or from the 

other form should be covered not only in the usual form, but in computer record as well. 

Moreover, 198 article of CCPRL provides that written evidences can be given only by the participants 

of the case or obtained by court. It could be noticed that this formulation is similar to the articleôs 1.73, 

section 2 of CCRL, which regulates the written form of agreements and its features. It shows a strong 

position of legislator due to the form of evidence. Also, it could be criticized that in this article only 

documents that are signed by participants of the case or that are given using telecommunication 

terminal mechanisms are discussed. Other kind of documents, for example, signed documents by public 

authorities or documents that are signed by other people, not participants of the case, which having in 

mind the specification of electronic information could be no less important than traditional documents, 

are eliminated. The article 6 of UNCITRAL Model Law on Electronics Commerce (1996) proves that. 

It says that data notification is acknowledged as written where information can be accessed in such a 

way that it could be used later. 

In the 177 articleôs 2 section of CCPRL the list of evidence means is established: explanation of parties 

and third parties (directly and by representatives), testimony evidences, written evidences, exhibits, 

protocols of inspection and conclusions of experts. In the 177 articleôs 3 section, it is noted that photos, 

video and sound records, which are done according to the law, are considered as a means of evidence. 

Obviously, this concrete list of evidence means impedes the process of defense, because electronic 

information cannot be ascribed to any of this evidence means. It shows that such regulation of CCPRL 

is quite narrow and not adjusted to contemporary social relations, where information technologies are 

used more and more. 

However, Lithuanian judicial practice ñfixesò not proper lawsô formulations and there is not one case 

(not so many so far) when electronic data was acknowledged as evidence by court. One of the first 

examples is the SCL decision of the 3
rd

 of March, 2006 in the civil case No.3K-3-169/2006 ñSimon 

Louwerse International Transportò versus Private limited company ñDinakaò, emails were 

acknowledged as proper evidence and reliability of data was evaluated by conclusions of assessor and 

other evidences of the case (testimonies of emailsô recipients). In the other SCL decision of the 11
th
 of 

April, 2007, the civil case No.3K-3-139/2007, R. D. versus Private limited company ñToksikaò, an 

email was acknowledged as an evidence and it was stated strongly that it has to be treated equally 

together with the other evidences of the case, and cannot be ignored. The SCL receives more and more 
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such cases and its position is quite clear and innovative. In USA, emails are treated as one of the 

evidence means already for a long time; in such decisions as Strauss versus Microsoft Corp., Kelly 

versus Airborne Freight Corp., and Honor Center versus Hicks (Satterwhite and Michels, 1998). 

2. The Problem of Primary and Secondary Documents  

Talking about written evidences, which are presented in the court, it is necessary to divide them into 

primary (originals) and secondary (copies). Secondary documents can be subdivided into copies that 

are certified according all requirements and ones that are not certified. This division is ratified by the 

rule, which is presented in the 198 article of CCPRL. The article 114 of CCPRL says that written 

evidence should be presented as originals or copies (digital copies) and they should be certified by 

concrete people: representative from the court, the notary, the lawyer or by the person who issued the 

document. Hence, the best means of verification becomes the originals of written evidence or copies 

that are certified according all requirements. Certification of digital copies raises a lot of ambiguities. 

The problem of originals and copies of electronic data is closely related due to the same specification 

of electronic data, in other words, electronic data has a feature to be copied easily. 

     Talking about relation between original and copy, it is important to discuss the term ñoriginalò. 

International wordsô dictionary (2001) does not connect this feature with the conception of material 

document; it only connects it with the authenticity of the document. UNCITRAL Model Law of 

Electronics Commerce (1998) defines the term ñoriginalò as following: when originality is one of the 

requirements for information, then the data is acknowledged as being original; if integrity of 

information is ensured from the first moment when the document was created as a message and if the 

information that it presented in the message can be demonstrated. Thus, if the integrity of electronic 

document is ensured, then its copy will not differ from the original. So, the division of electronic data 

into originals and copies becomes illogical. 

According to 114 article of CCPRL the problem becomes to determine what is original and what is not, 

for example in the case of email: whether printed email letter or the email letter that we see on the 

computerôs screen are original. From traditional point of view towards documents, originality could be 

confirmed by certain stamps, signatures, the style of handwriting and evidence that are found during 

examination. T. Lamanauskas (2001) states that the requirement of originality should not be an obstacle 

if there is a need to present electronic data to the court in general. It is necessary to refer to principles of 

honesty and rationality, which are confirmed in CCPRL and they have to be followed. It has to be 

mentioned that 9 articleôs 1 section (a) of UNCITRAL Model Law on Electronics Commerce provides 

that verifiable value of electronic data cannot be diminished only because of the fact that the document 

is not of original form. Unfortunately, such norms do not exist in Lithuaniaôs legislation. However, 

doctrine clearly express the position that printed electronic document should be considered as original, 

because it conforms the authenticity of electronic data message and it is presented in authentic form 

(authenticity is not always a factor ï if the electronic information is veiled etc.) (Ļǟsna 2007). The SCL 

stands on this position. Already in the 29
th
 of May, 2000, SCL decision, the civil case No.3K-3-

619/2000, Beliackas versus Private limited company ñSabinaò, facsimile was acknowledged as proper 

evidence. Facsimile in itself is a copy, not original. Later, in the 20
th
 of December, 2006 decision, the 

civil case No.3K-3-677/2006 Private limited company ñAstrum Magnificumò versus Kaunas 

municipality and ñMitnijos investicijaò, the SCL did not agreed with the decision of other court saying 

that the copy given by civil plaintiff, which shows that local transfer of money was made via internet, is 
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not a proper evidence of payment of initial contribution. It cannot be equated to the bankôs receipt or 

bankôs transfer. The court noted that despite the fact that the civil plaintiff gave not certified copy for 

the contest, he had been already paid for the service. From the payment, which was made using 

electronic bank services and given to the commission of the contest, it is seen that this document was 

given by the bank, which accepted the transfer; therefore, it is a sufficient evidence of the payment. It is 

seen that judicial practice keeps to the position of doctrine. All this presuppose that the term ñoriginalò 

should not be interpreted very strictly. While discussing the question of electronic evidence, the 

originality of printed electronic document should be emphasized. 

More ambiguities brings the Rules of Electronic data management of Lithuania Republic section 3 

adopted by 11
th
 January 2006 order No V-12 of General director of Lithuanian Archives Department 

under the Government of the Republic of Lithuania, which defines the concept of digital copy, in other 

words, reflection of the document that was not produced in a digital medium (for example, in the 

paper) and which was transferred to computerôs memory. The same law talks about spare copies: ñin 

the institution there must be at least 2 spare copies of electronic documents and they must be stored in 

the different mediums and different placesò. It can be noted that in one enactment three different terms 

are used: ñoriginal electronic documentò, the copy of electronic documentò and ña spare copy of 

electronic documentò, however, is it logical to talk about originals and copies in the case of electronic 

information. The authenticity of data in the sense of 0 and 1 remains the same (Civilka, 2006). Due to 

this fact, spare copies should be the originals themselves, if their primary content remains unchanged. 

Therefore, it is illogical to talk about originals and copies, because informationôs transfer to computerôs 

screen could be treated as duplication too. Hence, we have to agree that in the case of electronic 

document, originality of printed version should be checked. 

On the other hand, if we agree that printed version of the document is a copy, which needs to be 

certified by mentioned subjects, such requirement would be illogical and impractical. Maybe legislator 

thought that a notary, who will certify the electronic document, should go the exact place where the 

same computer is and there he would certify the printed version of the document. And if there is a need 

he could ask for experts to examine documentôs originality. More problems could be caused by people, 

who are connected with the case; they hardly would let the notary to their house in order to certify the 

originality of the document, because this evidence could be used against them in the case 

(Vaitkeviļienǟ, 2005). 

To emphasize, USA has developed the best evidence rule regarding this problem, which means that 

during the examination of document, record or photograph, original is required (Givens, 2005). Federal 

Rules of Evidence 1001 (3) determines specifically that this rule should be applied for evaluation of 

electronic information: ñif certain documents are stored in the computer or in other similar device and 

they are printed, they are treated as originalsò. Despite of that, courts keep to a certain logics ï original 

of computer records is a certain combination of 0 and 1 and printed version is a result of electronic and 

mechanic processes (Kerr, 2001), but they follow the law, Doe v. United States, 805 F. Supp. 1513 ect. 

3. The Problem of Primary and Secondary Documents: Particular Cases  

Nowadays backup processes are very popular in information technologies. During backup processes 

dataôs copies are saved in such a way, that in a case of dataôs loss, it could be restored (Rowland and 

Macdonald, 2005). But then again, such data could not be treated as original, although, it would not 
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differ from the original at all. Due to such cases validation of the copy would be impossible, because 

the original does not longer exist and there is no way to examine if the copy matches the original. This 

situation is provided in the article 202 of CCPRL. It explains that if written evidence is invalidated 

because the original does not exist anymore, then the court itself decides on verifiable value of the 

evidence. It is not very innovative to leave a big freedom of decision to the courts. It could lead to the 

other problem ï courtôs competency. In order to decide on authenticity and reliability of the data, 

special knowledge is required. Courtôs decision would be based on its cooperation with specialists of 

information technologies. Such decision, hardly, could be treated as reasonable and based on complete 

internal assertions. 

The other problem when printed electronic data could lose its meaning is in special cases, when various 

codes of programs and data bases are printed, consequently, it becomes hard to identify codeôs meaning 

or the purpose of program in general (Lamanauskas, 2001). If printed electronic data lose its meaning, 

it is logical to think that such kind of information cannot be treated as written evidence. Then, it is 

possible to refer to experience of foreign countries (Frieden and Murray, 2011) and to 210 article of 

CCPRL, which states that the court can initiate inspection of written and exhibit evidence in their place 

of presence. Nevertheless, some difficulties could be faced. Due to inspection the court should take an 

appropriate decision, but there is a danger that up to the time when the decision would be taken, certain 

electronic data would be changed or deleted (Civilka, 2006). Then, in order to determine the fact of 

deletion not only the help of specialist would be needed, but it would be difficult to do in the terms of 

time and costs. 

4. Electronic Signature as a Guarantor of Documentõs Authenticity 

Electronic signature helps to solve the problem of electronic documentôs authenticity; it also increases 

verifiable value of the document. Directive 1999/93/EC of the European Parliament and of the Council 

of the 13
th
 of December 1999 on a Community framework for electronic signatures defines it as data, 

which is presented in a certain electronic form and connected or logically linked with other electronic 

documents and can be used as a means of authenticity. Similar formulation is embedded in the article 2 

of the Law of Electronic signature of Lithuania Republic. It says that electronic signature ï is data, 

which is inserted, connected or logically linked with the other data in order to confirm the authenticity 

of latter data or to identify the person who signed the document. In Lithuania, differently than in other 

directives, electronic signature refers not only to the integrity of the signed documents, but to the 

identification of the person as well. 

According to H. Rossnagel (2004) it is could be noted that the definition of electronic signature has two 

elements): 

1. Material element ï that is electronic data presented in a certain way and it can be connected or 

logically linked with the other electronic data, for example, PIN code, biometric data, 

cryptography, various algorithms; 

2. Functional element ï this is the feature of electronic signature, which lets to identify the subject 

of the signature, in other words, this is the moment of authenticity. The biggest advantage of 

this is the fact that the electronic signature lets to link all the documents with the person. 

Therefore, the electronic document is even more reliable than the traditional one, especially in 

such cases with written agreements (they are signed only on the final page, not on every page). 
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 In the operation report of Directive 1999/93/EC due to Community framework of electronic 

signatures, three kinds of signatures are presented: 

1. The ordinary ñelectronic signatureò has a wide meaning in the directive and its purpose is to 

help to identify data and to confirm its authenticity. It could be an email letter signed by name 

of the person or the use of PIN code; 

2. ñSecure electronic signatureò ïthese are electronic signatures whose basis is the facility of 

public coding key (PKI); 

3. ñQualified electronic signatureò consists of secure electronic signature whose basis is a 
qualified certificate and it is created by using a secure mechanism of signature formation. 

It could be seen that these kinds of electronic signatures differ in a certain degree of reliability. 

Therefore, the court evaluating reliability of electronic document as evidence and taking a decision due 

to its verifiable power has to consider the type of electronic signature it is. 

Referring to the article 8, section 1 of the Law of Electronic signature of Lithuania Republic the secure 

electronic signature is created with the help of secure mechanism of signature formation and it is 

certified by a valid qualified certificate. Moreover, it has the same juridical power as the signature that 

is put in written documents and it is admissible as a means of verification in court. The article 2, 

section 5 of the same law defines the conception of secure electronic signature. The legislator gives the 

status of admissible evidence only to these electronic documents, which have the highest degree of 

reliability (ñqualified electronic signatureò). However, in the same law there is a place for the principle 

of consensus in the civil juridical relations. The law affirms that such electronic signature would always 

have the juridical power if users of signature agree between themselves. On the other hand, the article 8 

of the Law of Electronic signature of Lithuania Republic indicates that electronic signature does not 

become invalid only because that it loses the status of ñsecure signatureò. When the electronic signature 

is marked for low reliability, then the court takes the decision. 

5. Admissibility and Evaluation of Electronic Information as Evid ence  

The use of electronic information in the process of verification is defined by the article 8, section 1 of 

the Law of Electronic signature of Lithuania Republic saying that the court cannot reject documents, 

which are not certified by the electronic signature. Liberal principle of evidence evaluation gives a 

possibility to the judge to evaluate reliability of the data and at the same time suggests quite a 

problematic way to solve this situation. 

The article 185 of CCPRL embeds the rule of liberal evaluation of evidence, in other words, the court 

evaluates evidence according to its inner belief, which is based on objective circumstances that have 

been argued during the process. The Senate of SCL in the 30
th
 of December 2004 rulling resolution No. 

51 notes that ñduring evaluation process the courts should follow not only the rules, but logic laws as 

wellò, the judge can ñmake fair conclusions based on their inner beliefò and ñdespite the form 

requirements that are embedded by law, (é) the judge has a right to accept and evaluate evidence 

according principles of honesty, justice and rationalityò. It shows that liberal principle of evidence 

evaluation leaves a lot of space for judges to decide upon verifiable value of electronic information. 

However, neither in the level of law, nor in the judicial practice, informationôs evaluation criteria are 
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not concretized. Having in mind peculiarities of evidence, same standards cannot be applied, which are 

applied to other kinds of evidence. 

Legal doctrine in Lithuania verifiable value of electronic documents links with evaluation of reliability, 

authenticity and integrity (Lamanauskas, 2001; Vaikeviļienǟ, 2005 and others). But these criteria are 

quite abstract. Evaluation criteria of information that are presented in the electronic form can be found 

in the article 9, section 2 of UNCITRAL Model Law on Electronics Commerce (1996). Thus, in order 

to evaluate the message of electronic data it is necessary to consider: 

1. reliability of the way how this data message was created, saved, forwarded; 

2. whether the integrity of document was not damaged; 

3. the way in which the creator of the message is noted; 

4. other factors. 

Judicial practice in USA has its own criteria. The case, where these criteria were mentioned for the first 

time, is Lorraine v. Markel American Insurance Company. Evaluating admissibility of electronic data, 

following criteria were indicated: 

1. Relevance, asking whether the electronic device has a tendency to make some fact that is of 

consequence to the litigation more or less probable than it would be otherwise; 

2. Authenticity, asking if he can present evidence demonstrating that the electronic evidence is 

what it purports to be; 

3. Any hearsay concerns associated with the electronic evidence, asking if it is a statement by the 

declarant, other than one made by the declarant while testifying at the trial or hearing, offered 

for the truth of the matter asserted, and, if the electronic information is hearsay, whether an 

exclusion or exception to the hearsay rule applies; 

4. The application of the original documents rule (mentioned previously); 

5. Consider ñwhether the probative value of the electronic evidence is substantially outweighed by 
the danger of unfair prejudiceò confusion, or waste of time. 

There is no doubt that establishment of new criteria and rules in the level of law or at least in the 

judicial practice of Lithuania could help to indicate the status of electronic evidence in the process of 

litigation. Now everything is based on the liberal principle of evidence evaluation. 

Generally, in the USAôs law, two categories of computer data could be divided according the subject, 

which is responsible for the signatureôs content. To be specific, if data creation was depended on manôs 

will or if it was a result of algorithmsô program: computer ï generated records (for example, email 

messages, Skype chats, word documents etc.) and computer ï stored records (ñlog inò records, 

telephone records etc.) (Gifford, 2008). It is possible to divide the third criterion. This would be the 

records that are generated by the computer and stored there, for example, in the case of computer 

swindle, the person could use a certain calculation and to process financial data etc. Thus, in the 

process of verification, it is important to distinguish the types of records, because their admissibility, 

verifiable value and authenticity depend on it (Goode, 2009). The question remains, if such division of 

electronic information and differentiation of the verification process would make decisions more 

objective and easier to make or if it would be better to leave this question to the court to decide 

referring to its inner belief, which is not always profound, versatile and secure. 
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Conclusions  

1. CCPRL narrowly regulates the use of electronic data, it only emphasizes the transfer function of 

information and leaves a lot of ambiguities embedding the final list of evidence means 

(electronic documents are not included). Despite of this, the practice of the SCL, which is based 

on the position of doctrine and foreign experience, ócorrectsô formulations of outdated laws. 

2. The requirement of CCPRL that the proper means of evidence are only original documents or 

certified copies, in the case of electronic information lose its sense and become illogical. 

Therefore, the judicial practice, foreign countriesô experience and international regulation 

stands for position that ñoriginalò cannot be construed very strictly. Solving the question of 

electronic evidenceôs acceptance, the originality of printed variant should be emphasized. 

3. Due to certain facts, such as: the specific nature of evidence when special knowledge is required 

in order to comprehend them, when the court itself decides on the verifiable value of evidence 

based on its inner believes, threat of the length of the process (during which data can be deleted 

or changed) cause some problems in the practice. Therefore, the different method of evidence 

usage in the civil process is needed. 

4. The legislator of Lithuania equates the electronic document, which is signed by ñqualified 

electronic signatureò, to the written document and this kind of signature is noted for a higher 

verifiable juridical power while due to the less secure signatures ï the court should decide. 

5. Evaluation criteria and bounds of electronic information are not detailed concretized neither on 

the law level nor in the jurisprudence. They are only defined on the principled level. Certain 

corrections of these criteria and bounds could make the process of electronic evidenceôs 

determination clearer and easier during the process of litigation. 

Bibliography  

Lithuanian legal acts 

The Code of Civil Procedure of the Republic of Lithuania (2002). Valstybǟs ģinios, No. 36ï1340. 

Civil Code of the Republic of Lithuania (2000). Valstybǟs ģinios, No. 74ï2262 

Law on Electronic Communications of the Republic of Lithuania (2004). Valstybǟs ģinios, No. 69ï2382. 

The Law on Electronic Signature of the Republic of Lithuania (2000). Valstybǟs ģinios, No. 61ï1827. 

The Rules of Electronic data management of Lithuania Republic adopted by 11
th
 January 2006 order No V-12 of General 

director of Lithuanian Archives Department under the Government of the Republic of Lithuania (2006). Valstybǟs 

ģinios, No.7ï268. 

 Special literature 

Musielak. Kommentar zur Zivilprozessordnung: ZPO. mit Gerichtsverfassungsgesetz und Europªischem Zivilprozessrecht. 

Auflage 2013. Buch. Rund 3000 S. In Leinen Vahlen 

Givens J.S. (2005). The Admissibility of Electronic Evidence at Trial: Courtroom Admissibility Standards, 34 CUMB. L. 

REv. 95 (2003ï2004) 



 

 

 

- 49 - 
 

Lamanauskas T. (2001). Elektroniniai duomenys kaip Ǳrodinǟjimo priemonǟ civiliniame procese. Justitia, No. 2(32). 

Vaitkeviļienǟ R. (2005). ElektroniniȎ duomenȎ naudojimo civiliniame procese galimybǟs. Justitia, No. 4(58) 

Civilka M. (2006). Elektroninǟs komercijos teisinis reguliavimas: nuo durstinio iki siuvinio. Justitia, No. 3(61) 

Ļǟsna R. (2007). Kai kurie elektroniniȎ ǱrodymȎ panaudojimo civiliniame procese aspektai. Jurisprudencija, 10(100). 

Rowland D., Macdonald E. (2005). Information Technology Law. 3
rd
 edition. London: Cavendish Publishing 

Rossnagel H. (2004). Mobile Qualified Electronic Signatures and Certification on Demand. Lecture Notes in Computer 

Science, Vol. 3093/2004 

Noeding T., Bumberger K. (2001). Electronic Signatures in German Civil Law. Tolley's Communications Law, 6(3). 

Goode S. (2009). The Admissibility of Electronic Evidence, 29 REV. LITIG. 1, 2 

Satterwhite R.A., Michels J.J. (1998). Employment Issues in Communications Technology. Retrieved from: 

http://library.findlaw.com/1998/Jun/1/129309.html 

Kerr O. S. 2001. Computer Records and the Federal Rules of Evidence. Retrieved from: 

http://www.usdoj.gov/criminal/cybercrime/usamarch2001_4.htm 

TarptautiniȎ ģodģiȎ ģodynas. ï Vilnius: 2001, p. 706. 

Gifford M.D. (2008). Admitting Electronic Evidence in Federal Court: Iôve Got All This Evidence Data ï Now What Do I 

Do With It? AM. B. ASSôN, 2. Retrieved from: http://www.abanet.org/labor/basics/elist/papers/lied.pdf 

 Other legal acts and recourses  

Civil Evidence Act, 1995. Retrieved from: http://www.opsi.gov.uk/acts/acts1995/Ukpga_19950038_en_1; 

UCITRAL Recommendation on the Legal Value of Computer Records (1985). Retrieved from: 

http://www.uncitral.org/pdf/english/texts/electcom/computerrecords-e.pdf; 

UNCITRAL Model Law on Electronics Commerce with Guide to Enactment 1996 with additional article 5 bis as adopted in 

1998. Retrieved from: http://www.uncitral.org/pdf/english/texts/electcom/05-89450_Ebook.pdf 

Komisijos ataskaita Europos Parlamentui ir Tarybai ï Direktyvos 1999/93/EB dǟl Bendrijos elektroniniȎ paraġȎ 

reguliavimo sistemos veikimo ataskaita: 

http://eurlex.europa.eu/LexUriServ/LexUriServ.do?uri=COM:2006:0120:FIN:LT:HTML 

 Case Law 

The Ruling of Civil Division of the Supreme Court of Lithuania issued on 29
th
 May 2000 in civil case Beliackas v. Private 

limited company ñSabinaò No. 3K-3-619/2000. 

Ruling of the Senate of the Supreme Court of Lithuania on application of norms of the code of Civil process that regulates 

evidentiary procedure in the judicial practice. Judicial Practice, 2004, No. 51. 



 

 

 

- 50 - 
 

The Ruling of Civil Division of the Supreme Court of Lithuania issued on 3
rd
 March 2006 in civil case Ltd. ĂSimon 

Louwerse International Transportñ v. Ltd. UAB ĂDinakañ No. 3K-3-169/2006. 

The Ruling of Civil Division of the Supreme Court of Lithuania issued on 20
th
 December 2006 in civil case Ltd. ñAstrum 

Magnificumò v. Kaunas municipality and ñMitnijos investicijaò, No. 3K-3-677/2006. 

The Ruling of Civil Division of the Supreme Court of Lithuania issued on 11
th
 April 2007 in civil case R. D. v. Ltd. 

ñToksikañ No. 3K-3-139/2007. 



 

 

 

- 51 - 
 

Anda Komarovska.   
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Topicality: The accessibility of information in foreign languages (basically English, German 

and Russian) promotes Riga (and Latvia) as a foreign tourist destination. The goal of the 

study is to determine the accessibility of Riga (and Latvia) as a tourist destination from a 

foreign language perspective. The tasks of the research are to conduct an empirical study of 

accessibility of Riga (and Latvia) as a tourist destination from a foreign language 

perspective. The following methods are used: The research of theoretical literature and 

sources, empirical methods ( an experiment, expert interviews).Conclusions and suggestion: 

The result of the empirical study of Riga as a tourist destination proves that Riga and Latvia 

are foreign tourist unfriendly from a foreign language perspective: the amount of visual 

information meant for foreign visitors is insufficient, the foreign language command of 

employees of the sector of tourism service is rather poor. A foreign tourist must be well 

prepared for a visit to Latvia, previously collecting information in web pages as well as 

consulting the local tourist information centres and travel agencies. 

Keywords: language, information, communication, tourist, destination, accessibility, 

attractions. 

Introduction  

Nowadays tourism has become a popular leisure time activity, so all potential tourists try to organize it 

beforehand, choosing new destinations and types of leisure time activity. The tourism market is full of 

different offers and possibilities how to spend the vacation. 

Both in Europe and the whole world the competition in the industry of tourism is becoming really 

severe: the market is full of a big variety of tourism products, new destinations are on offer, as well as 

there are new tourism products customized for travellersô needs (MǕrketinga stratǛǥija, 2010) . So 

Latvia is forced to strengthen its position in tourism market significantly in order to raise its 

competitiveness, taking into account the fact that Latvia as a tourist destination is still weakly 

recognizable, and its competitiveness is rather low (MǕrketinga stratǛǥija, 2010). However nowadays 

most tourists are really demanding travellers. 

There are series of various motivations why a particular destination has been selected for a journey. 

Research has proved that one of the leading motivations to visit a particular destination is ñease of 

communicationò , which means the availability of comprehensible information both in written and 

spoken languages to a traveller (Goeldner, 2003). The concept of ña languageò is usually applied to 

describe verbal expressions that people use in their communication both in a spoken and written form, 

therefore a cross cultural communication or the exchange of information without supplying a 

translation in a corresponding language is unimaginable (Striphes, 2006; Sellnon et al, 2009; Barry, 

1997, StarpkultȊru komunikǕcija, 2010). 
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The translation of the necessary information into a language, comprehensible to a tourist, means a lot 

more than just an indication ñwhere to go, what to do, etc.ò, but also demonstrates a respectful attitude 

to a person who has decided to spend his/her money in the corresponding country (Striphes, 2006). 

There exist assumptions that one of the biggest disadvantages in the offer of Latviaôs tourism products 

is the language barrier, in other words, ï the insufficient amount of information in a language, 

comprehensible to tourists (MǕrketinga stratǛǥija, 2010; Aptaujas anketa, 2010) In connection with 

data, compiled by the Central Statistics Department, most tourists arrive in Latvia from Russia, the 

Baltic as well as the Scandinavian states, also from Great Britain (European Travel Commission 2010); 

therefore, the above mentioned countries belong to prior and high prior target markets- in short- these 

are the countries with the biggest potential to increase the return from marketing investments 

(MǕrketinga stratǛǥija, 2010; Lulle, 2010) In addition, it could also mean that it is essential to supply 

the necessary information to a traveller in languages that are basically understandable to tourists who 

arrive from prior target markets. 

Although many believe that the English language is a universal language which ñas ifò should be 

understood by everyone, yet the dominance of the English language is frequently denied and accepted 

with antipathy (Toth, 2007). It means a logical necessity to supply the information, vital to a tourist, in 

at least three foreign languages ï English, German and Russian. It should be added that in the Eastern 

countries there are very many potential tourists, and the future growth of the number of tourists not 

only from Russia, but also from Belarus and Kazakhstan may be anticipated , which means the focus of 

a particular attention to translations in the Russian language (Naglis, 2010). 

1. Characteristics of the Research  

Purpose of the research 

To establish the accessibility of Riga and Latvia to a tourist from a foreign language perspective. 

Research question 

Taking into account the above mentioned information the author proposed a research question: to 

clarify and evaluate how accessible is Riga (and Latvia) at present to an individual traveller who has 

arrived from a prior target market country, and who understands the English or/and Russian or/and 

German languages, and who has previously made flight ticket and hotel accommodation reservations 

on the internet, where the tourist has also basically got introduced to the infrastructure of the 

destination as well as the offered product: attractions, transport, enterteinment facilities, catering, etc. 

Methodology of the research 

As the research requires personal contact, the qualitative approach has been selected. Accordingly the 

following research methods were used: 

¶ analysis of theoretical literature and sources, where the necessity to offer information into a 

language, comprehensible to a tourist was analysed and justified, 

¶ empirical methods of research: 
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o data obtaining methods (expert interviews), 

o background analysis (excursions to significant tourism attractions), 

o methods of data processing and analysis (content analysis). 

Stages of the research: 

1. stage: the exploration of the research context, analysing literature and other theoretical sources, 

2. stage: expert interviews, 

3.  stage: a practical observation, ï to inspect specifically selected popular tourist routes: 

the author made an experiment: to go to the centre of Riga from the airport by public transport, using 

the available verbal information in foreign languages. After that several most popular tourist 

destinations were selected with an aim to visit them individually, and during these visits to state how 

visual, comprehensible and available is the information, aimed at the visitor, for example, about the 

usage of the public transport (stops, fares, etc.) that takes the visitor to the necessary destination, as 

well as ï how available is the information in the destinations themselves; the catering possibilities 

during the journey, etc. 

The starting point of the journey was selected a hotel in the centre of Riga Radisson Blu, and as the 

local destinations were selected Riga Central maket, Art Nouveau museum, the Open Air Museum, 

Jurmala, as well as Rundale Castle. The justification of the authorôs choice: to reach the selected 

destinations from the centre of Riga (where the tourist is hypothetically staying), various means of 

public transport must be used, also walking, with the use of a city map and different visual informative 

notices. Some of the destinations are essentially different, moreover, not all of them have been 

arranged, taking into account the needs of a foreign tourist. 

¶ summarizing the data, 

¶ evaluating the results, 

¶ making conclusions and offering suggestions. 

Sample of the research 

The sample of expert interviews comprised 5 respondents. The respondents were selected according to 

the following principles: 

¶ Area of operation ï all experts are employed in the area of tourism, 

¶ Work experience with foreign tourists ï four of the experts have a 10ï20 year experience in 

work with foreign tourists, 

¶ Various areas of tourism are represented ï experts belong to different areas of tourism, in 

addition ï three of them take leading managerial positions in the industry of tourism. 
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2. The process and Results of the Research  

Expert interviews 

Interviewing the employees of Riga Tourist Information centre the author clarifies the basic needs of 

foreign travellers (first of all individual travellers), their main needs and requirements; interviewing the 

marketing director of Latvian Tourism Development Agency (further in the text LTDA) Linda Penka 

the author learns about the current problems of the branch of tourism (basically-financial), because of 

which the translation of tourist information in foreign languages is limited; in the interview with the 

LTDA directorôs advisor and lecturer in School of Business Administration Turiba Aija van der Steina 

the author defines, what exactly disappoints foreign tourists from a foreign language perspective; in the 

interviews with the head of a travel agency A-SONO Zanda Sena and the corporate group travel 

consultant in Baltics and a long ï term travel guide Aira Liepkalne, as well as the director of the travel 

agency FTB Latvia Anta Jokste, the author clarifies the new trends in inbound tourism. In the result of 

all previously mentioned interviews the following assumption is justified: foreign tourists (especially 

tourists from Germany) more and more often select individual and independent travel, therefore 

without the guidance of a tour operator and travel agencies they arrange their own itinerary, make an 

electronic reservation of transport and accommodation, and independently select tourist attractions, 

previously collecting information about them form various sources, basically in the I-net. Using the 

information searcher Google programme, and printing the phrase ñtourism in Latviaò, sufficient 

amount of information in the English, German and Russian languages becomes available. Latviaôs 

official tourism portal (Kurp doties, 2010) must be specifically mentioned, although the author found 

several grammar and spelling mistakes in the English version of this piece of information. Pictures, 

maps, explanations, how to get to the selected destination, as well as more detailed information about 

the history of the site, etc., are available. 

In addition, the research was done with an assistance of the students of School of Business 

administration Turiba, the faculty of International tourism, ï Lita Retko in particular. 

The rapidly growing number of individual travellers lets the author make a conclusion that the 

necessity to supply information, vital for a tourist in foreign languages, is becoming more and more 

topical. 

The process of the research 

While working out the route of the experimental excursion the following criteria  were taken into 

consideration: 

¶ Environment availability, i.e. how to get to the selected destination. Such destinations were 

chosen that could be reached by different means of transport in order to get a maximum 

objective impression, 

¶ Visual information availability, ï the destinations where a considerable amount of information 

can be gained with the mediation of notices, posters, information boards, etc., 

¶ Foreign language skills of the employees, employed in tourism attractions. 
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The assessment was made using Likert scale 1ï5 (where 1 means poor, 2 ï partially unsatisfactory, 3 ï 

satisfactory, 4 ï partially satisfactory, 5 ï good). 

Arrival in Latvia  

After a foreign travellerôs arrival in Riga International airport in Latvia it is easy to state that all 

informative notices are available only in the English and Latvian languages. As a specific exception 

can be mentioned a notice on the front door in the Russian language with a piece of information how to 

find the tourism information bureau at the airport. However it has been closed since the beginning of 

2011, which makes the situation worse. 

After collecting the baggage and leaving the airport through the arrival hall the traveller finds a stand 

that gives information about public transport (in Latvian and English) that takes passengers to town 

centre. The information is partially false, as the bus stop of bus 22 is located approximately 100 metres 

farther away, opposite the car park, and the passenger must walk in order to reach the stop. All 

previously mentioned (as well as the information about the fare and the frequency of bus 22 traffic) can 

be found in Riga airport home page (Riga International airport, 2009). The bus driver is not capable of 

communicating either in the English or German languages. A taxi can also be used to reach the town 

centre, and also the company Air Baltic express, however in this case the fare for the journey is 

considerably more expensive. 

A conclusion must be made that a tourist who has not previously searched for the information about the 

possibilities to get to the centre of Riga from the airport, can face difficulties both due to the shortage 

of information and the language barrier. 

From a foreign language perspective the arrival from Riga International airport to the centre of Riga 

can be assessed as partially unsatisfactory. 

Riga Central Market  

There is a huge amount of information about the Central market available in series of home pages 

(Riga travel, 2010; Riga City guide, 2010; Kurp doties un ko apskatǭt, 2010; Around and about, 2010, 

etc.), this tourist attraction is significant as a territory that has been included in the UNESCO heritage 

list; it can also be found in the list of the main tourist destinations of LTDA, moreover, in the official 

homepage of Latviaôs tourism (Kurp doties, 2010) it has been mentioned as an attraction that belongs 

to TOP 10. According to the opinion of Tourism information centre employees and travel guides, the 

foreign tourists have always found the Central market as one of the most attractive local destinations. 

Travellersô references are rather contradictory, though. From individual informal talks with foreign 

tourists a conclusion can be made that the market dramatically faces the insufficiency of information in 

foreign languages (basically in a written notice form), and many tourists travel the market with the help 

of ñintuitionò . 

The author goes to the Central market on foot (orientators ï Central Bus station, Central Rail terminal), 

following Riga city map that is available in hotels in different brochures, tourist information centres, 

and can be printed from the internet. The physical accessibility of the Central market is rather 
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complicated due to the peculiarities of the streetsô and tunnelsô construction, as well as the lack of 

written information how to get there. 

An unprepared traveller may get an impression that there is big chaos in the Central market: 

informative notices can be found only in the pavilions, besides, in most cases they are only in the 

Latvian language. Translations (basically in Russian) are very seldom, and they are insignificant. There 

are no translations in the German language. The staff of the Central market does not communicate in 

foreign languages, however, taking into consideration the specific of a market, this fact should not be 

evaluated as a big disadvantage. 

Series of different bistros, coffee bars, buffets, etc., where a traveller can have a meal, are accessible in 

the Central market, yet the information about the location of these establishments is chaotic and hardly 

available. 

After visiting the Central market a conclusion can be made that the Central market is a curious and 

colouring place, yet for a foreign tourist it is rather complicated and incomprehensible because of the 

lack of translated information and its chaotic location; on the whole from a foreign language 

perspective the situation in the Riga Central market must be assessed as poor. 

Alber ta Street 

The next object that can be reached by walking from the city centre and following the city map is Art 

Nouveau museum, located in Alberta Street. It is particularly famous for its art nouveau architecture, 

and also belongs to the most frequently visited tourist attractions. ñRiga is included into UNESCO 

World heritage list because of the collection of art nouveau buildings, which is one of the biggest in the 

world, in addition, as a city, the architecture of which reflects the city history starting from 1201 to 

nowadaysò (Art Nouveau district, 2010; Rǭgas jȊgendstila centrs, 2010) Huge amounts of information 

about Alberta Street and the museum located there is easily available on the internet in several 

languages. Getting to Alberta Street is not complicated, as the names of all the streets are indicated, and 

the walk to the museum is a fascinating excursion by itself: the marvellous art nouveau buildings are 

everywhere ï they are located not only in Alberta Street, but in all the nearby streets in this district. 

Some of the buildings carry notice boards with information (basically in the Latvian language) about 

the history of the particular building and the personalities who took part in the architectural design and 

construction of the building. 

The informative signboard of the museum is displayed on the street, it is only in the Latvian and 

English languages, yet inside the museum the accessibility of information in different foreign 

languages is excellent: informative brochures as well as the description of each room can be read in the 

Latvian, English, Russian and German languages. The staff are kind and hospitable, and attractive, 

capable of communicating in foreign languages. The museum is quite small, but really original and 

singular, and gives an impression about the art nouveau era and basic peculiarities of this style. An 

informative film about art nouveau style in Riga is demonstrated upon the customersô request. 

After visiting Art Nouveau museum in Riga a conclusion can be made that the accessibility of 

information about Riga as an art nouveau centre from a foreign language perspective is good. 
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Open Air Museum 

As the next tourist atraction the Open Air Museum has been selected, which is one of the most popular 

and unique tourist attractions. It is located in the territory of Riga, yet far away in the suburbs, and an 

individual traveller can reach it only by means of public transport. There is sufficient amount of 

information about the Open Air Museum in the Latviaôs tourism portal (Kurp doties, 2010) as well as 

other home pages; there are also offered means of transport that may take tourists to the destination. 

The author has selected a bus ï route No1, and the bus stop is next to the Open Air Museum, yet the 

home page does not indicate the location of the bus stop in the city centre. A tourist must search for this 

information either in a hotel, or a Tourist information centre, or the home page of Riga public transport 

(Rǭgas satiksme, 2010). There the necessary information is available in the Latvian, Russian, English, 

Lithuanian and Estonian languages. 

After getting off the bus, the notice about the location of the museum is only in the Latvian and English 

languages, yet the stands near the entrance with detailed information can be found also in the Russian 

and German languages. 

The informative notices inside the territory of the museum have obviously been created in different 

periods of time, as there is no logic: some of the notices (descriptions, etc.) are only in the Latvian and 

English languages, some other ï in the Latvian, English and German languages, whereas the newest 

informative texts at the front door of each historic building can be read in Latvian, English and 

Russian. In many places there are no informative signs or notices at all (they have obviously been 

removed in order to change). It must be mentioned that symbols are also used for customersô 

information (smoking is prohibited, dogs are not allowed, etc.) The staff are kind and responsive, the 

foreign language knowledge is different. 

Conclusions after visiting the Open Air Museum: the accessibility of information of reaching the 

museum is satisfactory, however the museum does not have a unified concept about supplying 

information in foreign languages, so the situation can be assessed as partially satisfactory. 

JȊrmala 

The following destination is JȊrmala. Before going there a foreign tourist should clarify the details of 

the journey in a hotel or a Tourist information centre, as an idividual journey may be rather 

complicated due to several reasons: the official Latviaôs tourism portal does not indicate the most 

convenient means of transport for a journey to JȊrmala, and this information must be found separately 

(Visit Europe, 2010; Rǭgas satiksme, 2010); in addition, a tourist may find it confusing that ñJȊrmalaò 

does not mean one particular destination; in reality the city consists of 12 separate seaside villages 

(their names also carry the train stations). It is important to find out beforehand, to which of the villages 

the tourist is willing to go, ï which village is quieter, which is more lively, with entertainment, 

shopping facilities, etc. The most frequently selected destination is Majori. 

After getting to know the best means of transport, which is a train, the tourist goes to the Central train 

terminal. Here surprisingly little information can be found in foreign languages: almost all notices and 

informative signboards are only in the Latvian language, ï also next to the international ticket offices 
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and train schedules. As an exception the scheme of the Passengersô transport route that has been 

translated into English, as well as the Reminder ï regulations (visas, etc.) that has a translation in 

Russian, must be mentioned. The building of the Central train terminal has also an Information centre 

(the notice is rather inconspicuous and is difficult to find), yet it is not a Tourist information centre, but 

a Railroad information centre, where foreign tourists can find more information about train traffic. At 

this moment just three tourist information centres are operating: two of them are located in the Old 

Riga (Town square and Livu square), and one more in Riga International bus terminal. 

In Central train terminal the only piece of written information where a tourist must go in order to get to 

JȊrmala is an inconspicuous notice in the Latvian language near the entrance to the train platform. 

After getting off in Majori the situation becomes comparatively simple, as the sea is near the train 

station, but all shops, cafes and entertainment facilities are located compact, and the information is 

comprehensible. 

The amount of information in foreign languages that is necessary for an individual tourist in order to 

travel to JȊrmala can be assessed as partially unsatisfactory. 

Rundale castle 

Rundale castle is the next destination. It is one of the most famous tourist attractions (Latvia. The most 

popular tourist destinations, 2010), so it has been mentioned on the front page of Latviaôs tourism 

portal (Kurp doties, 2010; Visit Europe, 2010). In the beginning it must be mentioned that there are no 

instructions how to get there. The most comfortable way is to go there together with an organized 

group of tourists, and an individual traveller may join such a group. Yet there is a possibility to go to 

the castle individually. This option should be considered in tourist information centres. 

The main tourist information centre, as it was previously mentioned, is located in Old Riga, on the 

premises of Melngalvju nams (the Blackheadsô house). The employees of this centre explain that most 

tourists who are willing to travel individually to Rundale castle, come from Germany, and more seldom 

ï from Russia. It is possible to obtain information in the information centre about the public transport 

that takes a tourist to Rundale castle. 

First of all a tourist travels to Bauska. In Riga Central bus terminal unlike the Central train terminal a 

lot more information is available in foreign languages (at least English and Russian), it is 

comprehensible and visual. The bus traffic to Bauska is frequent and regular. 

In Bauska bus station the situation is different: all informative notices and signs are only in the Latvian 

language, moreover, the employees of the bus station are not capable of communicating in any foreign 

language (except for Russian), which means that a foreign tourist should collect detailed information 

beforehand what to do and where to go to be able to get to Pilsrundale. 

The main information stand meant for tourists, that gives information about the castle and its history, is 

available in all four languages, whereas the other stand that is located on the touristsô walk, with the 

scheme of the castle and its park, is only in the Latvian and English languages. This is 

incomprehensible, as historically the castle was tied particularly with the Russians and the Germans. 
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After visiting Rundale castle a conclusion can be made that for a foreign individual tourist it is more 

comfortable to join a group of tourists and travel under the guidance of a qualified guide, otherwise the 

tourist may face different obstacles and inconveniences, so the accessibility of information from a 

foreign language perspective can be assessed only as partially satisfactory. 

3. Discussion  

The author of the research clarified and evaluated the accessibility of Riga (and Latvia) to an individual 

tourist from a foreign language perspective. So far identic research has not been done, yet in 2003 a 

research was done ñInformation of Latvia Tourism in the Internet: Evaluations and Comparisonsò 

(BǛrziǺa, Blunavs, Ozols, 2003), where it was proved that in informative materials the most important 

target group languages are not used: neither German, Finnish, Russian, nor the Lithuanian and Estonian 

languages. 

There is a study ñThe Explanations of Tourism terminology: its structural logical systemò (Rozǭte, 

2003), where attention has been paid to the fact that the English language has a dominance in the 

International tourism both among tourists as well as professionals, and there is a very insignificant 

other languagesô proportion ï in electronic and other means of communication, as well as in publishing 

professional and applied literature; textbooks and magazines. 

There is a similar study (to the authorôs study) in 2009 in Vilnius (Ryvityte, LukoġiȊte, 2009), where it 

was proved that the Lithanian language is dominant in informative signs and notices in Lithuania. The 

next most frequently used language is English, ï the same thesis has been certified in the authorôs 

work, ï related to foreign language use in Riga and Latvia. In some cases signs and notices in the 

streets of Vilnius are in other languages too French, Swedish, Polish, Turkish, however it must be 

added that these notices are basically connected with foreign embassies. 

This situation is in contrast with the research that was done in other European countries (Austria, Great 

Britain, Italy, Bulgaria) (Rosss, 1997; Schlick, 2002; Schlick, 2003; Griffin, 2001; Griffin, 2004), 

where the English language dominates, yet the principle of multilanguage use has partially been 

observed, as information in shops and stores is offered in the local native language, too. 

As for foreign language use, research is being done by the students of Modern language faculty of the 

University of Latvia under the guidance of the professor Ingrida Kramina, ï the basic topic that is being 

discussed is the inadequate food namesô translations in various public catering enterprises. The results 

of the research have been presented in conferences, yet there are no generalized publications accessible 

to public. 

Conclusions  

As the result of the observations, after visiting the above mentioned destinations and attractions in Riga 

and Latvia, the author made the following conclusions: for a foreign tourist who has decided to visit 

Lativa individually, the amount of visual information in foreign languages is insufficient and therefore 

partially unsatisfactory, and in several tourist attractions it is even unsatisfactory. The informative signs 

and notices have most frequently been translated into English, considerably more seldom into the 

Russian, and very seldom ï in the German languages. 
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It means that there is no unified concept in the issue of supplying translations in foreign languages, and 

is in sharp contrast with the fact that particularly Russia and Germany belong to the high prior target 

market group, and the translations in these languages should be supplied first. 

The foreign language knowledge of the staff employed both in tourist attractions and terminals, stations 

and public transport must be assessed as unsatisfactory. 

After making conclusions the author has prepared the following suggestion. 

A foreign tourist who has decided to visit Latvia individually should prepare for this journey 

beforehand: collect maximum information from different Internet home pages meant for tourists, in 

addition, while being in Latvia, should consult Tourism information centres and/or hotel staff. 
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A COMMUNICATION STRATEGY FOR OFFSET AFFECTED SMALL AND MEDIUM 

ENTERPRISES: AVOIDING A NEGATIVE REPUTATION 
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Turiba University, Latvia 

In today's global competitive environment, an effective and efficient business 

communication, oriented to the corporate objectives, is of essential importance for the most 

types of business. But what is to do when a new business sector has a negative reputation in 

the public and the traditional communication strategies are not appropriate? Some Small 

and Medium Enterprises (SMEs) which want or must operate in the business sector of so-

called offset obligations realize that in the public this business sector is often equated with a 

lack of transparency and corruption. The aim of this paper is to examine the guerrilla 

marketing under the aspect of including approaches for Business Communication Strategies 

which are enabling SMEs to avoid or change a compromised reputation in a required 

direction. The necessary data for this investigation were collected through an intensive 

literature research and review which were based on the context of Communication Strategy, 

Guerilla Marketing, SMEs and Offset as well. The first research activities which were 

triggered through an overall Research Project on the impact of offset to the business 

processes of SMEs have shown that the guerilla marketing contains some approaches for 

such a communication strategy which will meet the specific needs of SMEs. The paper 

concludes that this newly developed communication strategy should be included in a 

superordinate Offset-Execution-Model for SMEs, so that it can be evaluated in reality. 

Keywords: Business communication, guerilla marketing, offset small and medium 

enterprises. 

Introduction  

Globalization is a source of opportunities as well as a source of threats. Specific advantages derived 

from operating in a global market seem to be exploitable only by large organizations unless SMEs can 

find an organizational solution allowing them to cope with global business opportunities without 

suffering from limited resources and without exposing themselves to the risk of direct investment. 

Today it is a common practice that procurement projects are associated with offset obligations. Based 

on this more and more, Original Equipment Manufacturers (OEMs) in the affected industries are 

handing over these obligations in lower stages of their supply chain (Europe Economics, 2009). This 

approach of risk sharing and value saving can be realized by the OEMs through their market power. 

The result is that SMEs, therefore, usually less experienced companies are facing with offset demands. 

The affected SMEs accept these new tasks; then they slide into a business sector whose reputation is 

seen very critically in the public. Reasons for this are corruption and non-transparent business practices 

which sometimes occur in cases of offset (TI, 2010). The two following headlines are intended to 

illustrate the problem: 

¶ Investigations against EADS ï Austria is considering to cancel the ñEuro Fighter Dealòï 

16.11.2012 ï SPIEGEL ONLINE; 
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¶ Corruption scandal: Ferrostaal escapes into new strategy, from 26.11.2010 ï Financial Times 

Germany. 

Defence and security is one of the most corruption-prone sectors, after the construction as well as the 

oil and gas sectors. The defence industry and governments are increasingly aware of corruption risks 

and begin to tackle these problems. However, one area of the arms trade remains disturbingly non-

transparent, carrying high corruption risks that are not being adequately addressed: defence offsets. (TI, 

2010) 

Offsets often appear in the form of compensation packages, industrial benefit programs, cooperative 

agreements, and countertrade policy. The arrangement, at its most fundamental level, is 

straightforward: a purchasing government obliges a foreign seller to include extra benefits with the sale 

of the base good. The foreign firm may then sign individual offset contracts with local firms in the 

purchasing governmentôs economy. Brauer and Dunne (2007) summarized offsets as agreements in 

arms trade that ñobligate the seller to reinvest arms sales proceeds in the purchasing countryò. Besides 

the buyer-seller relationship, offsets vary considerably in form. Offset transactions may take (but are 

not limited to) any of the following forms: subcontracting, technology transfer, countertrade, foreign 

investment, marketing assistance, training, co-production and licensed production. 

In this examination, special attention has to be paid to SMEs. The reason for this lies in the fact that 

SMEs are of crucial importance for the supply chain of large defence firms. Nevertheless, even the 

SMEs suffer from the fact that the business sector offset is often equated with a negative reputation. 

Due to the fact that SMEs are usually not experienced in dealing with a negative reputation, they miss 

the necessary communication strategies to respond adequately. This situation is a problem because the 

reputation works in two directions: internally to the employees and externally to the public. 

The approach of a deep examination of the guerilla marketing is derived from the fact, that guerilla 

marketing is in general an appropriate approach for SMEs.The original approach of guerrilla marketing 

is an alternative marketing strategy that suits SMEs to act like the guerrilla fighters have in the past: hit 

vulnerable targets of larger enemies by taking them by surprise. The unexpected and unusual guerrilla 

marketing campaigns helped smaller companies to successfully reach their target group, even though 

their bigger market competitors had a larger marketing budget, more experience, and a better spread to 

advance the market by using traditional marketing strategies. 

The aim of this paper is to examine the guerrilla marketing under the aspect of including approaches 

for Business Communication Strategies which enable SMEs to avoid or change a compromised 

reputation in a required direction. The idea on which this aim is based is as follows: In the context of 

knowledge transfer for the companies that are not so experienced, the communication strategy should 

be effective and efficient but simple. For achieving the research aim, the following tasks must be 

accomplished: 

¶ create an understanding of the context of Communication Strategy, Guerilla Marketing, SMEs 

and Offset; 

¶ develop a communication strategy which considers the two-dimensional aspects of a negative 

reputation (internal and external); 

¶ take into account the special requirements of SMEs. 
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1. Theoretical Framework  

The theoretical framework of this examination has a breakdown structure of the context: Business 

Communication, Communication Strategy, Guerrilla Marketing, SMEs and Offset. 

Business Communication 

Communication is fundamental in business because business is a collaborative activity. Todayôs 

challenging global markets pose the necessity of coping with both local and international competitors. 

In such a scenario, the competitive capability of SMEs is under pressure in particular, if problems with 

the reputation are added to general problems. For SMEs, a good reputation is one of their most 

important assets. First, we will examine the reputation of the company in connection with the ability to 

conduct business activities; secondly, we must look at the companyôs staff. After all, who wants to 

work for a firm with a negative reputation looking after its staff? 

According to Burt (2009), business communication with a corresponding communication strategy is the 

starting point for avoiding or changing a compromised reputation. The term business communication is 

used for all messages that will be sent and received for official purposes like running a business or 

managing an organization. Business communication is marked by formality as opposed with personal 

and social communication. 

In his book Communication in Business, Peter Little defines communication as the process by which 

information is transmitted between individuals and/ or organizations so that an understandable response 

results. W.H. Newman and C.F. Summer Jr. define communication in the following way, 

ñCommunication is an exchange of facts, ideas, opinions, or emotions by two or more personsò. 

Different communication styles vary enormously around the world, and they contribute to a staggering 

variety of business styles. As communication does not end in itself, behind every communication there 

is an appropriate strategy. 

Communication Strategy 

For a better understanding of the subject communication strategy, at first it is helpful to start with a 

definition of strategy. ñFor most people, strategy is generally perceived as a plan ï a consciously 

intended course of action that is premeditated and deliberate,ò (Graetz et al, 2002). Also, ñstrategy and 

management is é the way to provide a framework for planning and decision-making that control and 

manage influences from the environmentò (Khanfar, 2007). In combination with communication, it is 

clear that a communication strategy contains all measures for the achievement of communication 

objectives. Communication strategies can be reflected in the use of individual as well as in combination 

of several communication tools. This strategy is based on a marketing plan which, in its turn, is based 

on a market analysis (recording the market situation) and the development of a strategic marketing plan 

(promotional planning) which respects the advertising message and purposes (Gabler, 2013). In our 

case, the communication strategy should not support the product promotion, etc., but they have to avoid 

or change a compromised reputation in a required direction. Due to the fact that conventional 

approaches appear to be unsuitable here, the communication strategy will be developed on the basis of 

guerilla marketing. 
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Guerilla Marketing  

Guerilla marketing distinguishes itself from other promotion tools by its surprise effect and it has 

become a very popular marketing strategy in current times. Levinson (2006) states that it can be 

described as marketing form which involves the usage of untraditional activities that help companies to 

weaken the rivals and stay successfully on the market even with limited sources. The word ñguerillaò 

originally describes a group that uses a violent approach to achieve the implementation of their beliefs 

and ideology. Their opponents are often a tremendous force consisting of more people and even of 

more resources such as weapons or money. The guerilla fightersô only advantage is the fact that only 

they know where and when they will strike. The original approach of guerilla marketing is an 

alternative marketing strategy that suits small and medium-sized companies to act like the guerilla 

fighters have in the past: hit vulnerable targets of larger enemies by taking them by surprise. The 

unexpected and unusual guerilla marketing campaigns helped SMEs to successfully reach their target 

group, even though their bigger market competitors had a larger marketing budget, more experience, 

and a better spread to advance the market by using traditional marketing strategies. 

SMEs  

According to Thassanabanjong et al. (2009), SMEs are crucial for a sustainable, long-term growth 

dynamics and employment of the worldwide economy. As new technologies and globalization reduce 

the importance of economies of scale in many activities, the potential contribution of smaller firms is 

increasing. However, many of the classical problems of SMEs ï such as lack of financing, difficulties 

in the use of technology, limited management skills, low productivity and regulatory failures ï become 

even more acute in a global, technology-driven environment. SMEs are the backbone of economic 

growth in all countries (Singh et al., 2008; Garengo et al., 2005; McAdam et al., 2000). However, to 

preserve their status, SMEs must search for their chances in globalization. 

Globalization is a source of opportunities as well as a source of threats. Specific advantages derived 

from operating in a global market seem to be exploitable only by large organizations unless SMEs can 

find an organizational solution allowing them to cope with global business opportunities without 

suffering from limited resources and without exposing themselves to the risk of direct investment. It is 

also possible to presume that SMEs will have an important role in the expanded international supply 

chain. It has occurred since large organizations with direct foreign investments are interested in using 

local suppliers in certain situations. The solution is in outsourcing all those production aspects that are 

considered not strategic, not very valuable, or too risky to be internalized. In the defence industry, this 

is the reason for the use of some second (or lower) tier suppliers (usually SMEs). 

The European Commissionôs (EC) definitions for SME are categorized thus: companies employing less 

than 10 workers are very small-sized or micro companies, between 10ï50 worker-employing 

companies are small-sized, companies with 50ï250 workers are medium-sized, and companies 

employing more than 250 workers are accepted as large-sized companies. In the definitions of EU for 

SME, micro companies have a sales volume less than 2 million Euros per year, small-sized companies 

ï less than 10 million Euros, and medium-sized companies have a sales volume less than 50 million 

Euros (EC, 2005). 
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Offset 

Offset transactions are a special case of countertrade, increasingly occurring in the procurement of 

arms. Offsets are defined as an arrangement between a national government (normally the Ministry of 

Defence (MOD)) and a foreign arms supplier to direct some benefits of the contract back into the 

purchasing country as a condition of sale. A distinction must be made between direct or indirect offset, 

as well as a hybrid of these two types (BIS, 2007). Direct offset is directly related to the arms to be 

delivered or services. The different types of direct offsets include subcontracting, co-production, 

technology transfers, licensed production, training as well as investment and financing activities in the 

country of the contracting authority (buyer). Indirect offset is not directly related to the arms or services 

and typically includes purchasing and marketing / export assistance and investment, education, finance, 

and technology transfer (Ibid, p. 34). 

The national-political reasons for requesting offset obligations vary from a state to state; however, the 

following objectives are the most important reasons (Pretoria, 2011): 

¶ sustainable economic growth; 

¶ establishment of new trading partners; 

¶ foreign investment; 

¶ exports of value-added goods and services; 

¶ Research & Development collaboration; 

¶ job creation; 

¶ human resource development; 

¶ technology transfer; 

¶ economic advantages for previously disadvantaged communities. 

According to Transparency International (2010), defence contracts involve great expenditure, and thus 

the offset arrangements are similarly large in value. They are also highly susceptible to corruption. 

Offsets are under much less scrutiny during their negotiation than the main arms deal. This holds true 

for both governmental scrutiny and for public awareness of such contracts. Worse, in many countries, 

there is almost no due diligence on potential improper beneficiaries from the offsets, no monitoring of 

performance on offset contracts, no audits of what was delivered compared to the pledges, and no 

publication of offset results, benefits or performance at all. This makes the offset an ideal playground 

for corruption and provides a negative image in the public. The lack of surveillance of offset contracts 

is amplified by their complexity. Offset processes involve a range of complicated and detailed contracts 

and often include investments into a variety of companies and subsidiaries, making monitoring even 

more difficult. There are three main categories of corruption risk from offset: 

¶ improperly influencing the need for a particular defence acquisition in the first place; 

¶ influencing the competitive decision for the main contract in non-transparent ways; 

¶ allowing favors to be repaid to corrupt government officials via offset contracts. 

With the increasing pace of economic development, the companies and governments are faced with 

more complex issues of corruption. The atmosphere of negativity and pessimism created over the issue 

of corruption is not good for either side. Especially for the companies, we have a two dimensional 
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problem; on the one hand, we have the public and the group of interest (external side) and, on the other 

hand, the employees (internal side). 

2. Method and Materials  

Research Questions 

The research questions for this examination are derived from the research aim and are as follows: 

1. Why are the traditional communication strategies not applicable in this case? 

2. Does the guerrilla marketing possess approaches for such a communication strategy which will 

meet the specific needs of SMEs? 

Research Framework 

This examination is triggered through an overall research project on the impact of offset to the business 

processes of SMEs. During the necessary Pre-Study for this research project, the first indications show 

that SMEs do not have adequate communication strategies, enabling them in the business sector of 

offset to influence the associated negative reputation in the public. The Pre-Study was conducted in 

February 2012 and included 7 visits to two key companies in the German defense industry. In both 

cases, OEMs were selected to gather information and data for the Offset-Impact-Measurement-System 

(OIMS) on the problems of offset in general and on the specific problems concerning their suppliers 

when they have accepted offset obligations. During these visits, a total of 9 expert-interviews were 

conducted. Interview partners were managers, in total covering the know-how from 13 different 

business process areas. Through the informal character of these interviews, which also applies to the 

other used forms of data collection such as OIMS and a questionnaire, the companies and interview 

partners are not named in this examination. Background: the whole research project is aimed to the 

core competencies of the companies. Only a few of them are ready for sharing such valuable 

information and data. 

Research Method and Approach 

The necessary data for this examination were collected through an intensive literature research and 

review which were structured as follows: The first step was the definition of the necessary keywords. 

They are: Communication Strategy, Guerilla Marketing, SMEs, Offset, Reputation and a combination 

of all of them. The seconded step was an analysis of the literature for relevant papers. This part was 

mainly done via the internet with a keyword research on GOOGLE
É
 and METASEARCH

É
; it took 

place in the period from November 2012 to January 2013 and ended with 40 selected scientific articles, 

papers as well as master and doctoral thesis for a more detailed analysis. This analysis was performed 

through a simple filter which checked whether there is a reference to offset, SMEs and a compromised 

reputation; and then whether there is a reference to communication strategies and guerrilla marketing. 

In parallel, this analysis was used for the theoretical framework of this examination. As the next step, a 

root cause analysis was conducted on the selected data which were led by the research questions and 

had to analyze the following subjects: 

¶ analyze the difference between traditional marketing and guerilla marketing; 
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¶ analyze why the conventional strategies and instruments are not applicable; 

¶ analyze the general requirements of SMEs in the context of a communication strategy; 

¶ analyze the target audience for whom the new communication strategy is developed; 

¶ analyze the integration of the communications strategy in the superordinate O-E-M. 

All in all, the Development Model for this examination is as follows: 

  

 

Figure 1. Development Model for a Specific Offset Communication Strategy 

  

3. Findings of the Examination  

1. Findings of the Root Cause Analysis 

Differences between Traditional and Guerilla Marketing  

In order to understand the principles of guerilla marketing performance, the significant differences 

between traditional marketing and guerilla marketing have to be identified. Referring to Levinson 

(2006), conventional advertising requires a certain capital addressed for promotion plan while time, 

energy, imagination and knowledge assets are a primary investment in óguerillaô way. Big businesses 

with correspondingly substantial budgets are potential participants of traditional marketing which 

measures its success only by sales and the number of responses or store traffic. Traditional marketers 

neglect future relationships with customers since the purchase is made by concerning mostly about 

short-term value from marketing. In contrast, guerilla strategies are mostly oriented towards small or 

middle-sized firms with tiny budgets and remind that only the size of profits can measure what you are 

striving for. 
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Additionally, instead of concentration on ñmeò marketing and talking only about business, the guerrilla 

approach encourages customers to gain consent with marketing in order to build a future devotion to 

customer follow-up. Gallagher (2004) explains an explicit difference as: ñWhat matters in guerilla 

marketing is, rather than what the firm does to be successful but what it does to differentiate itself from 

its rivals and its success in reaching a broader customer potentialò. According to Levinson (2006), there 

is a summary of the main differences between two ways of marketing in Table 1 below. 

  

Table 1 

Characteristics of traditional and guerilla marketing 

 

Source: Based on Levinson, 2006. 

  

Why the Traditional Strategies and Instruments Are Not Applicable 

With the marketing mix, marketing strategies perform concrete actions. The four classic instruments of 

the marketing mix are the so-called four ñPsò: Product, Price, Place, and Promotion. This classification 

was first proposed by Jerome McCarthy in 1960. Some authors add other ñPsò such as ñPeopleò / 

ñStaffò, ñProcessesò or add ñPhysical Facilitiesò to this definition, in particular for the service 

marketing, which is in many ways different from the traditional product marketing. 

The Largest Gap Is in the P: ñProductò 

In the analysis of the four Ps, it can be seen that the main limitation is in the area of Product. The 

usually used Unique Selling Proposition (USP) ï strategy is not applicable in the case of the offset (see 

Figure 2). The USP is a ñunique selling propositionò; and as this, it is the core of an advertising 

message. It refers to a strategic competitive advantage the product of a provider should have with 

regard to the product of competitors. The advertising emphasized by the USP should be understandable 

for the customer, memorable and believable. There may not be objectively demonstrable technical 
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product features; however, there may be purely psychological additional benefits. For the company, it 

is crucial that the advantage is available for a long time and cannot be easily copied by competitors. 

Through the special focus on a specific value of a product, the product should receive a competitive 

advantage. But in our case, the problem is that all the essential properties of arms systems as well as 

their production cannot be used as part of USP strategy because in the end death and destruction are the 

main tasks of arms. 

  

 

Figure 2. The largest gap is in the P: ñProductò 

Source: The author, based on a picture from business-funds, 2011 

  

General Requirements of SMEs in the Context of Communication Strategy 

According to a Study from SIS International Research, which was conducted in January 2009, SMEs 

have the following general requirements in the context of communication strategy: 

¶ management ï informal, motivated, simple organizational structure; 

¶ personnel ï multi skilled and will not be responsible exclusively for communication; 

¶ documentation ï lack of elaborate documentation; 

¶ communication ï direct, informal and simple; 

¶ processes ï fewer in number and easy to map. 
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The Involved Group of Interest and the Target Audience 

For specifying the right communication strategy, it is important to know exactly who belongs to the 

group of interest. As shown in the figure below, in the case of offset there are several members in the 

inner and outer circles of the group of interest. 

  

 

Figure 3. Group of interest in the case of offset 

  

On the way to defining the right communication strategy, the next important step is to clarify who is 

the target audience. Only when the communication is addressed to the right people, there is a chance to 

change the compromised reputation of offset. However, before we can do this, we must define the 

INFLUENCER  in different groups, so that we can try to change the negative reputation with the 

minimum effort: 

¶ the target audience for the internal communication strategy is the EMPLOYEES; 

¶ the target audience for the external communication strategy is the PUBLIC. 

Integration of the Communications Strategy in the Superordinate O-E-M  

The Offset-Execution-Model (O-E-M) is a model for SMEs which allows an effective and efficient 

handling of offset obligations. This model is based on a comprehensive analysis of the specific impact 

of offset on the business processes of SMEs. Based on this, the appropriate and coordinated model is 
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developed. This approach is based on the idea of the transfer of knowledge from experienced 

companies to less experienced ones. 

When the model is developed, it will be content for all operational business processes, process 

description, Key-Performance-Indicator-Metrics and a list of necessary tasks for handling offset 

obligations in an effective and efficient manner. In the framework of the model, there should also be 

included Business Communication Process (BCP) with a specific communication strategy, due to the 

fact that this business sector has a compromised reputation. 

2. The Sspecific Offset Communication Strategy (SOCS) for SMEs 

Based on the findings of the previous section, there can be developed a communication strategy for 

changing or avoiding the negative compromised reputation of offset in the public as well as for the 

involved employees. To meet the needs of SMEs, the SOCS is designed as a basic strategy which can 

be used for internal communication with the EMPLOYEES as well as external communication with the 

PUBLIC. The basic strategy is also modular; so that delving into different issues, an individual module 

can be appropriated. For the SOCS, the following modules are designed: 

¶ security ¨ as a substitute for defence, arms, weapons, etc.; 

¶ jobs ¨ our mission is to preserve jobs; 

¶ sustainability ¨ we are thinking ñgreenò. 

  

Taking into account the fact that the USP is not uesable for P: ñProductò, it has to be replaced in 

accordance with the guerilla marketing. This replacement has been found in the form of veiling. The 

entire communication is managed proactively out of an Ambush (éwe determine the when, the where, 

and also the subject), avoiding discussion concerning the whole context of weaponsïkillingïarmsïwar. 

Instead, only the so-called side effects will be promoted and used in the internal and external 

communication. 

  

Modules  

Security 

Hiding the arms industry and bringing the security into focus. Following the 9/11 discussion on home 

security, where the protection of life is brought to the fore. Everything is nothing without security. 

In the public perception, defense companies are not of great importance. What their names are and 

where they are located, is not part of general knowledge. Nevertheless, they are visible on the Internet. 

On the websites of the major European defense companies, the cases of mentioning arms and similar 

terms are rare, instead a lot of ñdefenceò and ñprotection of lifeò are mentioned. Only in the lower 

stages of their websites, defense products are introduced, such as a new armored personnel carrier: 
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ñHigh tactical mobility, impressive firepower and the ability to transport quickly and safely troopsò. 

Companies try to describe their products in a rational style. 

Jobs 

It is to start a broad public debate about job security to support arms sales and offset transactions. Since 

the topic of jobs has generally a high priority, it is also very likely that the media can lead the debate by 

themselves without any costs for the offset effected SMEs. In a debate about job security, one can also 

count on the support of the unions. To support such a discussion with the relevant facts/data, especially 

SMEs, they should not raise any statistical data by themselves, because the costs can be too high. 

Instead, studies of the EU, the government or the different industry associations should be used to 

support the debate with serious facts and data. 

Sustainability 

Sustainability in the defense industry: What may it look like? Besides the modern so called cleantech 

sector and the industrial development of green technologies, an environmentally friendly and 

sustainable practice is also essential for the defense industry. With the issue of sustainability 

confronted, SME can earn two values: one for protecting the environment and the other for a better 

corporate reputation. It is important, of course, that sustainability measures are well documented and 

represented medially in order to fully get the benefit from the change. A good tool for this is the 

sustainability report; any company can use it as a benchmark for their own efforts. A sustainability 

report is not a legal requirement; according to the current legislation, a business enterprise rather 

voluntarily commits to drafting such a document as the sustainability report should first take a look at 

the status quo of the company so that the ecological situation for each area can be evaluated. Based on 

this, one or more targets can be set, so that the issue of sustainability had a greater role in the future. 

Moreover, the sustainability report is also the right document to present effectively the achievements 

from the past in terms of ecology. 

Veiling, swap, and camouflage are the heart of the offset specific communication strategy. When the 

others are still to lead the communication by themselves, then the new strategy works. 

4. Discussion  

Strategic management theory differentiates among enterprises as well as corporate, business, functional 

and operational strategies. Based on these strategy levels, a communication strategy is conceptualized 

as a functional strategy, providing the vital link between the companyôs strategy and the 

communication function. 

As a functional strategy, the SOCS provides focus and direction for an organizationôs communication 

with external and internal influencers. The method of veiling, borrowed from the guerilla marketing, 

enables SMEs to avoid or change a compromised reputation. The actual new concept in this context is 

the combination of guerilla marketing approach with the specific circumstances of the business sector 

offset. 
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Only through pushing the discussion far from the core of the subject and under the avoiding of the 

compromised wording, such as arms, transparency and corruption, companies can influence a debate in 

a required direction. If necessary, even a discussion can be conducted as a ñdeputy warò in which it is 

possible to exploit the press or the unions as well. 

Conclusion  

The increasing of offset and, therefore, the concomitant involvement of SMEs promote the need for an 

effective communication strategy. No doubt, the strategy shown in this research might be only one of 

many others. The developed basic strategy SOCS will be integrated into the superordinate O-E-M so 

that in the case of need for the affected SMEs, there is a prepared recommendation at hand. Here, 

however, we must not forget that it is just a basic strategy and not more. 

To summarize, there is one aspect that must not be forgotten in this context. A communication strategy 

which is pushing the discussion from the core of a subject to the side effects is one thing, less 

corruption and more transparency would be the other one. 

The necessary literature search and review for this examination have led to the SOCS and in addition it 

has shown that, in general, the available literature is very limited in this context. Further investigations 

are required, in particular in terms of offset, corruption and SMEs. 
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The rapid development of information technologies helped to develop a new form of 

education which is known as the distance learning or e-learning. This form of education is 

used at universities, in vocational education ,and also by the Association of Accountants of 

Poland (AAP) in the certification in the accounting profession. Designing e-courses and 

providing e-learning is a challenge for those responsible for the educational content, as well 

as software developers. The basis for the creation of the learning content within the AAP 

course of the first degree professional certification is defined in the Organizational and 

Program Framework for Professional Certification of accounting assistants. These were 

some major factors which impacted the selection of the e-course content. The order of the 

individual subjects was not adequate in relation to the objectives of the course realized in 

the form of e-learning. Therefore, the system implemented content has been adapted to the 

needs of the e-course which was presented in the form of mind maps. The main objective of 

the study was to describe the concept of ólearning contentô in distance learning and 

demonstrate the process of constructing it taking as an example the content of the course 

prepared for the first level of professional certification by the Association of Accountants of 

Poland in the form of e-learning. For this purpose, analytical approach was used, supported 

by induction and deduction methods. 

Keywords: educational content, e-learning, distance learning. 

Introduction  

The turn of the centuries has brought forth a broad application of information technologies (IT). 

Information systems, coupled with the advance of telecommunication technologies, have made the 

Internet part of everyday life for the information society (Nowak, http://www.silesia.org.pl...). This 

new model of society puts a strong emphasis on learning and education. The rapid development of IT 

has enabled the use and propagation of new forms of education, such as distance learning (KuŨdowicz, 

2007: 42ï44). Those forms of learning are widely used in vocational training, also in the professional 

certification process implemented by the Accountants Association in Poland (AAP). 

Content creation for distance learning purposes requires a specific approach, much different from the 

one used in traditional courses based on face-to-face contact between the participants and educators. 

Preparation of content for distance learning requires close cooperation between education experts 

responsible for the actual content and IT personnel involved in the process. This cooperation creates a 

natural tension between two opposing concepts. On the one hand, education experts insist on enhanced 

visualization and interactivity of the course content. IT personnel, on the other hand, strives to limit this 

trend, invoking the arguments of increased workload and cost. 
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Educational content prepared for the purpose of distance learning is typically based on the existing 

material, developed for the purpose of traditional learning. Traditional content is of a great value from 

the factual perspective, but should not be directly copied into new forms. 

The educational content for the AAP course of the first degree professional certification is defined in 

the Organizational and Program Framework for Professional Certification of accounting assistants. The 

requirements presented in the Framework classify the content of the course, but the postulated 

structural order of the content is not adequate for distance learning purposes. For this reason, the 

structure of the course has been rearranged to meet the needs of the new form of learning. 

This study aims to define the concept of educational content for distance learning purposes and present 

the process of content creation, based on the example of the first degree professional certification 

course of the Accountants Association of Poland (AAP) offered in the form of distance learning. For 

this purpose the analytical approach was used, supported by induction and deduction methods. 

1. Definition of Educational Content  

The process of education is understood as a sequence of conscious and deliberate actions of teachers 

and students, which is composed of two elements: teaching and learning (OkoŒ, 1998, p 133). Teaching 

is a planned and systematic work of the teacher with the students, which implies the production and 

preservation of positive changes in their knowledge, dispositions, their entire personality (OkoŒ, 1998, 

p 55). In its turn, learning is a process in progress, which is based on experience, knowledge and 

practice of new forms of behavior and activities and subject to changes (OkoŒ, 1998, p 134). 

In traditional education there are direct relationships between the two entities of the educational 

process, the teacher and the student. These relations called in the theory of teaching as óthe educational 

research schemeô include the processing of information as the basis of the research approach. The 

relationship formed between teacher and student during the learning process is a network of a direct 

mutual relationship. In the modern form which is e-learning there is an indirect relationship between 

the actors in the educational process, because between the two parties of the process there appears a 

new element, which is understood as a learning medium in which the educational content is available 

(Fig. 1). The exchange of information between the parties is possible exactly via this medium. The 

behavior of the teacher, as well as the behavior of the student, as part of the educational process is 

losing importance. The center of education is the most important part of the whole process as the 

element in which a relationship between the learning content creator ï a teacher or a student, and the 

recipient is taking place. Despite the fact that there is no physical contact between the teacher and 

student there is a virtual contact via the Internet between them. This contact is initiated mainly by the 

student, which may be in the form of an e-mail to ask for an ongoing content. The questions asked give 

the teacher some clue how to implement the learning content of the system and show the direction of 

any alterations to the content of education (see Figure 1). 
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Figure 1. The educational research scheme in e-learning  

Source: Kruszewski K., Zmiana i wiadomoŜĺ. Perspektywy dydaktyki og·lnej, PWN, 

Warszawa 1987, s. 81.  

  

As it is shown in the scheme, the central element of education in distance learning is the learning 

center, which is the carrier of the content of education. 

Educational content is a concept consisting of the following three elements (Kruszewski, 1987:112): 

1. an ordered repository of information ï educational material, 

2. the sum of anticipated effects and experiences of course participants at the course location ï i.e. 

a change in participantôs knowledge, skills and value system, 

3. the sum of educational situations aimed at changing the broadly defined and desirable changes 

in the participantôs personality and of spontaneous activities of the participant that lead to 

specific changes in mentality under the influence of educational material. 

The first element is the educational material. For the purpose of distance learning, the material is 

arranged in several content layers. Those layers should reflect the structure of the educational material. 

Typically, distance learning content is arranged in a three-layer structure. Each layer should be 

accompanied by an attractive and concise description of its content. The first layer ï i.e. the layer of the 

highest order ï represents the advertising value. The second layer should present the content of the 

course. The third layer is used to present factual material and is also used to verify the acquired new 

knowledge or gain additional information. The most fundamental part of distance learning courses is 

represented in the content and forms of material included in the third layer. The content presented on 

screen can be referred to as a didactic message. The optimum message should be tailored to the 

following elements (Sokoğowski & Skrzypniak, http://elearning.pl/filespace/): 

¶ the message recipient, 

¶ the message creator, 

¶ the information contained in the message. 
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Before going into the process of content creation for a particular course, one should accurately define 

the target group, as well as situate the course material within the didactic process. One should decide 

whether the course is meant to supplement other content presented in a traditional form or to replace it. 

In the first case, when eye-to-eye contact with an educator is provided for, the main emphasis should be 

put on supplying content which serves to recapitulate and verify the acquired knowledge. Lecture-type 

content can be limited to minimum.  

Table 1  

Principles of training design  

Lp.  Rule  Implementing rules for distance training  

1  
Tell appropriately selected 

evocative stories.  

Using all the possible effects on the imagination. Supporting self-

drawn conclusions. Maximum impact on the senses of hearing 

and sight. Using the examples in the form of short films, genre 

scenes.  

2  
Enabling learning through a 

play.  

Breaking the monotony of converted content. Using games, fun 

games, both individually and in groups to coordinate discussions 

in chat rooms or message boards.  

3  
Let them experiment and 

learn from mistakes.  

Equipping courses with interactive elements. Supporting learning 

from past mistakes without penalty.  

4  

Rightly choosing 

appropriate images and 

multimedia elements.  

Multimedia effects should correspond to the transmitted content. 

With awareness of the technical limitations of the content should 

not be excessively expanded by the "special effects".  

5  
Surround the learner with 

the trainee care.  

The person using the distance training should be supported from 

both technical and substantive with strict rules (specified time to 

respond and the form of support).  

6  
Give the opportunity to 

learn in a group.  

Features of the course in not only communication mechanisms 

between users and manager of the course, but also between the 

people trained.  

7  Focus on what is important.  Minimizing the message to the important one.  

8  
Give time for self-study 

and understanding.  

The structure of the course should give time for oneôs own work 

and conclusions.  

9  
óInfectô the learner by your 

own passion.  

Motivate participants to acquire knowledge. An interesting form, 

evocative transfer.  

10  
Make the trainee never stop 

learning.  

Spread vision of the next steps in learning, create motivation to 

continue learning, support further enrichment of knowledge.  

Source: Hyla M., Przewodnik po e-learningu, Oficyna Ekonomiczna, Krak·w 2005, s.164ï165.  

 

The material should offer the user a chance to collaborate and validate the newly acquired skills in 

practice. In the second case, when the personal contact with the teacher is excluded, educational 

content should distinctly focus on lecture-type material. 
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Content creation is typically delegated to a team of experts, offering a close cooperation between 

educators responsible for the factual content and the IT personnel as message creators. 

The literature describes 10 principles of training design, compliance with which the training efficiency 

can be increased. They have been shown and described in Table 1. 

 Thus, Table 1 describes the 10 general principles which should guide the creator of courses in the form 

of e-learning. 

2. Professional Certification by the Accountants Association of Polan d (AAP)  

The Accountants Association of Poland (AAP) is an organization with long traditions, a direct 

successor of the Association of Bookkeepers in Warsaw, formed in 1907 and assigned a new name of 

the Union of Accountants in Poland in 1926. The present name ï the Accountants Association in 

Poland (AAP) ï was officially registered on 30 July, 1946. The first general assembly of the delegates 

of AAP took place on 18 May, 1958. From the onset, the association has actively supported the 

development of accounting and financial audit. Since 1907, it has always emphasized the utmost 

professional qualities and ethical standards of the profession. 

One of the fundamental goals of the AAP is to propagate thorough professional knowledge among the 

candidates, as well as lifelong learning opportunities and promulgation of up-to-date procedures on 

local and international scale for the more advanced members of the profession. 

Since May 12 1989, the Accountants Association in Poland has been represented in the International 

Federation of Accountants (IFAC) by the National Council of Chartered Accountants. 

In 2009, the Main Board of the Accountants Association in Poland introduced the professional title of 

ócertified accountantô and initiated the certification procedures. Certification of the accounting 

profession is one of the conditions expressed in the International Education Standards of the IFAC. 

From that point, the AAP took up the task of vocational education for accounting professions, in line 

with international standards. It is also responsible for creating adequate conditions for upgrading 

professional standards of both AAP members and non-members working in accounting professions.  

Accounting is a profession of public trust, hence the requirements of professional and ethical standards 

are deemed of utmost importance. The educational path employed by the AAP is based on 14 modules 

divided into four degrees: 

I degree ï accountant, 

II degree ï accounting specialist, 

III degree ï chief accountant, 

IV degree ï certified (chartered) accountant. 
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Figure 2. Degrees of professional certification used in the Accountants Association in Poland  

Source: http://www.dk.skwp.pl/Certyfikacja,prezentacja,5877.html  

  

Basic organization of the modules of professional certification by degree is presented in Figure 2. 

Each degree of certification concludes with an examination conducted by an independent board. The 

examinations of the 1
st
, 2

nd
 and 3

rd
 degree are supervised by the regional examination boards. The 4

th
 

degree certification exam is conducted by the Central Professional Examination Board.  

Each degree of professional certification is defined in a separate Organizational and Program 

Framework, with provisions pertaining to: 

¶ the educational goal, 

¶ preliminary requirements for course participants, 

¶ knowledge and skills expected from participants at the end of the course,  
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¶ organization of the didactic process, 

¶ methodology of education, 

¶ the framework of educational program, 

¶ detailed subject areas covered. 

The subject areas covered in the first degree certification were used as the basis for the content creation 

for the purpose of distance learning in the educational path of professional certification realized by the 

AAP. 

3. Content Creation Process in the Distance Learning Course of the First Degree 

Certification at Wroclaw Regional Branch of the Accountants Association in 

Poland (AAP)  

As already mentioned, content creation for a distance learning course of the first degree professional 

certification at Wroclaw branch of the AAP was based on the subject areas defined in the respective 

Organizational and Program Framework for the candidates applying for the title of an accounting 

assistant. At the same time, it was assumed that distance learning as part of the education process 

would serve to supplement traditional training sessions conducted in person. For this reason, the 

content of the distance learning module would consist of interactive tasks designed to prepare the 

student for the final examination. The course participants would be expected to solve all the tasks 

provided in the module, after logging securely to a dedicated area of the web page. The IT system used 

for the content presentation was designed to allow for an instant verification. Answers provided by the 

user are compared with standard solutions. Wrong answers are automatically rejected, and the system 

displays an error message, providing a short timeframe for the user to correct the error. If the user fails 

to give a correct solution within that time, he or she may contact the course supervisor via electronic 

mail and request a leading question. After receiving the hint, the user is expected to solve the task 

without a further aid. Such an approach gives the user time to rethink the problem and make a correct 

decision. The leading questions should not hint at correct answers, but rather direct the user to 

respective sources of information, such as specific legislature. 

The tasks are divided into 9 modules; each one starts with a content screen presenting an overview of 

theory (óa cribô). The remaining content of each module comes in the form of interactive exercises. It is 

assumed that the content be presented in linear form, so that new concepts are first presented on a crib 

screen, and then introduced in specific interactive exercises. Each crib provides the basic elements of 

theoretical knowledge, accompanied by details of accounts required in solving individual exercises of 

the module. Special attention was paid to eliminate the risk of including elements of theory or accounts 

that have not been presented in the respective theoretical introductions. 

The content creation was preceded by an in-depth analysis of the subject areas covered in the course. 

Detailed approach to this task will be explained on the basis of the example of a specific subject 

defined in the Framework, namely ï point 1.8.1 óRecord of fixed and intangible assetsô. The context of 

the Framework provisions is presented below: 

1.8        Record of balance sheet operations 
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¶ 1.8.1     Record of fixed and intangible assets 

¶ 1.8.2     Record of stock, receivables and cash 

¶ 1.8.3     Record of equity 

¶ 1.8.4     Record of encumbrance 

1.9        Record of financial result operations 

¶ 1.9.1     Record of cost and operational expenses 

¶ 1.9.2     Record of cost by type 

¶ 1.9.3     Record of cost by source 

¶ 1.9.4     Record of cost by type and source 

¶ 1.9.5     Record of earnings before interest and tax 

1.10      Record of cost and earnings from other operational activities  

1.11      Record of cost and earnings from financial activities 

In the course of factual selection of content, it was decided that this part of the first degree certification 

process will involve records of the four most important and fundamental operations realized in the 

context of fixed and intangible asset records, namely: 

¶ Purchase, 

¶ Liquidation, 

¶ Sale, 

¶ Depreciation. 

Fixed asset purchase records require bookkeeping of two documents: an invoice and a commission 

document. To record these documents, the user needs details of three accounts: ñ2 ï Accounts and 

claimsò, ñ0 ï Fixed assetsò, and ñ3 ï Resources and productsò (the latter containing accounts of fixed 

asset purchases). Detailed description of accounts is contained in point 1.8.2 of the learning module, 

i.e. after the introduction of fixed assets. In order to properly record depreciation, the user should be 

acquainted with basic functions of cost accounts, which are introduced in a later part of the program, 

namely: in point 1.9. 

In other words, realization of the subject ñRecord of fixed and intangible assetsô requires that the user 

be already acquainted with the subject of specific accounts, introduced in points: 

¶ 1.9 Record of financial result operations in core business activities ï depreciation, 

¶ 1.10 Record of cost and earnings from other operational activities ï liquidation, sales, 

¶ 1.8.2 Record of stock, receivables and cash ï sales, 

¶ 1.8.4 Record of encumbrance ï purchase. 

Hence, the order of content postulated in the Framework is clearly inadequate from the viewpoint of 

the adopted concept of content structure for a distance learning module. An ideogram of relations 

between economic operations, their documentation and, ultimately, accounts and account groups is 

presented in the form of a mind map in Figure 3. 
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Figure 3. Mind map ï interrelations between operations, documents and accounts in 

recording of fixed and intangible assets (author: Anna Kasperowicz)  

  

The structure of the correlations shown in Figure 3 is by no means linear. The above approach may be 

successfully used in a traditional (face-to-face) learning context, when the students are able to ask 

questions. Furthermore, this context offers teachers feedback to evaluate studentsô comprehension and 

allows them to modify the content accordingly. In distance learning context, when the users (students) 

are required to solve the learning problems on their own, without guidance, this type of ócontent 

skippingô should be avoided. Organization of content should be as fluid as possible. 

Based on the above conclusion that the organization of content postulated in the Framework is not 

suitable for distance learning purposes, the following reorganization of content was adopted: 

1. Accounting ï preliminary definitions. Characteristics of assets and liabilities; 

2. Balance sheet and profit-and-loss account; 

3. Economic operations and their impact on balance sheet; 

4. Books of account; 

5. Cost of core business operations; 


























































































































































































































































































































































































































































































































